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Article Writing


by

George Philip Birney


This is a compilation of the most important articles that I have written about Article Writing. It is a mere 50 pages or so, can be read in one day, and with that little baggage you will be able to write great articles.

A must for anyone who is into professional blogging, book writing, reporting, marketing and sales, and what have you.

You will not regret having purchased this gem!


Your Fortune is in the Follow Up!

Would you blow your entire annual marketing budget on just one ad to run once during the Superbowl?

Of course you wouldn't. You know that people seeing your message just once wouldn't be enough.

Then why do we tend to spend our time and dollars on single-shot marketing, rather than repeated messages?

The answer is... most folks just don't know any better. Or, perhaps it seems boring to repeat your message over and over and over and over.

But the truth is, your fortune is in the follow up!

This past weekend I went to hear direct marketing master Bill Glazer (my marketing mentor who runs Glazer-Kennedy Inner Circle (along with Dan Kennedy) speak at a conference here in Los Angeles. During his talk, he shared with the audience how he spent the last few decades of his life running Baltimore's #1 retail men's clothing store, Gage Menswear, along with his late father.

Bill talked about one of his first direct mail campaigns, and how during the planning stages he announced to his dad that they were going to mail a special promotional offer to the same list not once, not twice, but three times. His father was appalled and yelled at Bill that he was crazy and was wasting their money!

Bill persisted and mailed all three pieces of the campaign. Well, their results revealed that mailing the exact same offer three times not only increased their response, it DOUBLED their response! Pop was floored, and he sure was delighted with the flurry of sales that came in. From that point on he also trusted Bill with their marketing dollars.

Why does repeating your message work?

It's simple... people are inundated with messages every day. Last statistic I heard was each of us sees over 3,700 distinct messages a day! That means you need to repeat yourself over and over if you're going to break through the clutter, actually get their attention, get them to read or listen AND get them to respond.

Your assignment is to now look at all areas of your marketing and advertising in your business, and see where you need to add some follow up.

Some quick places to look at:

Your Ezines - Are you publishing your ezine enough? Once a month just doesn't cut it anymore. You should be reaching out and "touching" your prospects and customers at least once a week, if not more. (If you're running out of ideas or you're not sure how to do this without bugging folks, my ezine system takes care of that for you!)

Teleseminars and Live Events - When promoting events, you're going to need many more than one or two announcements or mailings. As a general rule, when I'm really trying to fill up a teleseminar (phone seminar) I sent out at least three emails


dedicated to the promotion. For live events, you need dozens of messages, and well ahead of time. Most of the trainers I know start marketing no less than six months ahead of any live event they're hosting!

One-on-One Marketing - If you cold call or mail out letters to prospects, how many times are you following up? Don't be afraid to call or mail again. I myself have finally responded to an offer after I've been contacted several times, and was glad the vendor took the initiative to follow up.

Advertising - Instead of blowing your budget on a few large ads per year, try running a smaller ad much more often! Also most publications, both online and offline, will usually give you big discounts for purchasing more than one ad at a time. (I do this with ads in my own ezine, Straight Shooter Marketing.)

Remember, many marketing experts who test all these strategies say that repetition is the key. So don't even feel you have to be creative with your marketing - just saying or mailing the same thing over and over is better than not saying it or mailing it again.


Getting The Most From Your Article Submitter Software

If you are serious about Ezine article writing you do need an article submitter.

It is, in fact, an articles writers most important tool. The latest generation are faster, have more automatic features, and continually update their databases. Article writing has continued to increase in popularity because the once dreaded time consuming submittal chore has been made so easy. Some of the latest generation article submitters not only submit the articles, but actually provide software to help you write the article! This almost sounds too good to be true, but current reviews praise article creator software.

If you are reading this article you have made a choice on how to drive traffic to your website. There are three ways to get targeted traffic, buy it, borrow it, or create it. Without a doubt, Ezine article writing does drive targeted traffic to your site. Just as true is the fact that Ezine article writing takes more work than the other options.

Enter the article submitter software program. Without this valuable tool it would be physically impossible to submit the number of required articles to the hundreds of article submit sites for the needed exposure. You enter your article details into the software once, and then select the directories you would like to submit to. The software will automatically fill in all of the submission criteria saving you an incredible amount of time. Another time saver is the fact that most article submitters come with a database of article submit sites, that is continually updated for you. If you have ever tried to compile a list on your own, you know that the database alone is worth much more than the cost of the submitter program!

A word of caution here. Do not get involved in robot spam type submitter programs or companies that do this. This type of sloppy submittal is frowned upon, a nuisance to the submit sites, and can get you banned from the best article sites, and even the search engines. The article submit site provides a tremendous exposure for your article, and free. You owe it to them to be professional, login properly, submit your article to the correct category, and logout. A proper article submitter will do just that, saving you the tedious manual cut and paste


time, and saving the site server time.

Let us look more closely at "Quality articles quickly submitted to hundreds of submit sites is the key to being a successful Ezine article writer". Your Ezine article has a short life span. Once published, it has 24 hours on the "most recent articles" page of a particular article submit directory. The directories main page is the only page scanned by the search engines, that increases your SEO. Sadly, the next day your article has been replaced by many newer articles on the same subject. After its moment of fame has passed it will still get read by the sites readers, and if good picked up by other directories and sources needing articles. Recently I wrote a travel article that was picked up by several major International tour companies and enjoyed a month of exposure as their featured article of the month. Some sites accept and publish your article within hours, others days, weeks, or even months. Actually this is good, as during the time you are submitting to several hundred sites, your article is "the most recent" on some site. However, at some point your article will become stale, and your website stats will show a drop-off in visitors. Have your next new article submitted well before this happens.

An article submitter is the most important tool an article writer can have. Why then, do article submitter programs draw the "penny wise pound foolish" crowd like a magnet. Some amusing examples for you. One submitter gives a 3 day free trial. Stories abound about the users who download the program and stay up day and night drinking coffee and making submittals for the 3 free days. Another good submitter program gives a free trial version with a database of 85 sites. The full version with hundreds of sites is reasonably priced, but most users just stick with the free version. I am not a gifted psychic, but I can guarantee you that none of these users are making any money from writing and publishing Ezine articles. How do I know that? Quite simple, "Quality articles quickly submitted to hundreds of submit sites is the key to being a successful Ezine article writer". Sure, not buying the article submitter program is a loss for the company, but a far worse loss for the writer by limiting their article exposure, the very thing that has the potential to make them money.

As you can see, the two things go hand in hand, many articles submitted to hundreds of submit sites. Do not cut corners with your article submitter program, it is the key to your success. And, be sure to look into the new article creator programs that speed up your article writing. To your success!


Get More Sales With These 5 Proven Headlines

It's important to realize that headlines work best when they appeal to your reader's interests (not yours). And not only can they *grab attention*, they can also make your message easy to read, convey your main selling points, and lead your customer to a sale.

Over the years copywriting pros have used several headline formulas that always work well. Here are my fab five:

1. The Question: "Are You Worried About Your Financial Future?"

A question headline automatically gets your readers involved in your message, because they answer it in their minds. Many people will read further into your letter, ad, or Web site copy just to find out what answer or solution you provide. Again, make sure the question focuses on the reader's interest, not yours. A bad


example would be: "Do You Know What New Product We've Created This Year?" (No one cares but you!)

2.    The How-to: "How to Get Thinner Thighs in 30 Days."

How-to headlines work very well, because people love information that shows them how to do something. (Thousands of book titles begin with "How to....") Think of the benefits your product/service offers and then try creating some "how to" headlines email newsletter.

3.    The Testimonial: "Jane Smith's Consulting Is Pure Magic -- Our Sales Have Increased by 30%!"

Why not let your clients do the selling for you? Their commendations can go a long way in convincing others to use your services. Tip: To appear credible, always include your clients' full names and the cities they live in.

4.    The Command: "Boost Your Business Today!"

Turn your most important benefit into a commanding headline, such as "Make More Time for Your Family," "Look Younger Instantly!" and "Get 7 New Clients This Month." (By the way, throwing a number into your headline is another good tactic. And readers seem to like odd numbers as opposed to even.)

5.    The News: "Introducing Our New 'Rest-Assured' Tax Service!"

Caution: This only works if you truly have something big to announce that is of interest to the reader. (Something that will make her life or business better.) Don't try to make news out of something that's not.

Once your readers know you have something they're interested in, they'll take the time to read your entire article, brochure, letter, ad, e-zine, or Web page. So put some TLC into creating headlines that entice!


Does Your Parking Lot Look Busy? Your Prospects are Watching

Twice a week I go to a great little massage place in the neighborhood, and right next door is a tiny Indian restaurant. The food always smells delicious when I walk by, and the owner excitedly waves at passersby. But there's a reason why I've never gone in and given it a chance...

The restaurant is always empty!

When I walk by, I always think, "Hmm, maybe I'll try that place for takeout one night." But in five years I never have. I always end up going two doors down to the bustling Chinese place or the sushi place with the line out the door - even though I have to usually wait 20 minutes for my food to be ready.

What's even funnier is that the food at those places isn't even great, but I keep thinking I must be missing something since so many other people like it!

The saying is true... no one wants to eat at a restaurant where there are no cards parked outside.

We all go by the feeling of "safety in numbers" and look for what some people call "social proof" that something is good or works before we try it.


This is why it's extremely important to use testimonials on your website, brochures, and marketing materials, and even in your talks and teleseminars.

And it's even MORE important for people like us whose businesses don't have parking lots. It's up to US to show prospects they won't be the first person ever to hire us or buy our products!

Simple idea, yes, but many people forget to use it in their marketing. (Even I forget sometimes, too.) But it's extremely important. Whether conscious or subconscious, seeing testimonials for a product or service makes us feel "safe" when deciding to buy.

But please remember the big difference between a good testimonial and a lame one. Let's look at two examples:

Example 1: "I've really enjoyed being a part of Alexandria Brown's Gold Mastermind program and have found it great value for the money." - E.B.

This one's all right, says nice things, and gives the person's initials. Problem is, there are no actual *results* shared here, and using initials-only leaves doubt about the authenticity of the testimonial.

Example 2: (and a real one, too!): "Since joining Alexandria Brown's Gold & Platinum Mastermind programs last year, I've doubled my revenues and can directly attribute at least $100,000.00 to her ideas and advice. Believe me, you WANT to be a part of this exceptional group of entrepreneurs!"

Now, let's look at the second one. Much more effective because it's results oriented. That is, it shares actual results the client/customer has gotten. Do whatever you can to include numbers, dollar amounts, and/or percentages -- these will grab your prospect's attention, let them know this is the real deal, and dramatically increase your response.

Also, the more information you provide about your clients and customers, the more believable and effective their testimonials will be. Include full name, occupation or company name, city and state they're from, web address (if applicable), and a PHOTO. (Even a poor photo, if that's all they have. It's important to make them REAL to your reader.)

If you're in a sensitive industry and clients don't want their names revealed, then share as much as you can about them otherwise. For example, female Fox News executive, 38, Studio City, Calif." While it's not as good as giving their names, it's better than nothing.

And remember, one of the best things about using testimonials is it's much more effective for your clients and customers to rave about YOU than for you to rave about yourself. So let them "rave" and have fun with it!

BONUS TIP: Use Testimonials to Address Common Objections

If you really want testimonials to dramatically improve your response, make a list of the common objections your prospects usually have to buying your products or services. And then have at least one testimonial that addresses each. I learned that some folks weren't buying it because they thought they needed a website to get started. So I found a success story from one of my customers who had used the system and never even had a real website. And we created a testimonial that made sure to share that fact.


13 Steps to a "Slippery Slope" Online Sales Letter


Many of the solo professionals whom 1 coach are people who offer services. They're coaches, consultants, creatives. And many of them are also beginning to sell information products on their Web sites. They're smart to offer a lower-priced alternative to hiring them, and to sell a product that can gain them passive income.

But here's the problem: 1 see many of them trying to sell their e-book, tutorial, etc. on a regular Web page. They list a paragraph about the info-product and give the price, and they expect a slew of sales.

Wrong.

You need a special sales page that has a "slippery slope" sales letter.

Remember that game Chutes & Ladders? If you landed on a space that had a chute on it, you just went down, Baby. No turning back. That's how your sales letter should be - a "slippery slope" that pulls in the reader because it's so compelling and interesting.

Here's a basic outline of the 13 elements you want to include.

1.    Limit your navigation.

The visitor should not be distracted by links that take her to your bio, other products, etc. The idea is to keep her on this page, reading your copy and leading her to order. So on this page, only have navigation that relates to the product (e.g. FAQs, Order now).

2.    Give a powerful headline.

Your headline can make or break your sales. If it's not compelling, your visitor

will click away. Here's an easy headline formula: "How to _ So You Can

_." Make sure the 2nd part gives a big benefit, for example, "double

your business" or "gain peace of mind."

3.    Discuss the problem the prospect has, or incorporate your own story.

Marketers call this "pushing the 'ouch' button." First discuss the problem or pain that the reader has, and then lead in to how your product will solve it. Or share your own failure-to-success story that the reader can empathize with.

4.    Tell us who you are.

If I'm going to buy your stuff, I'd like to know why you're qualified to write about this topic. Give me the feeling that you've learned a lot about this topic and want to share it with me.

Even add a picture of yourself and an audio greeting, like 1 did. These help the reader instantly feel like she knows you better, increasing the "trust factor."

And people buy from those they feel they know, like, and trust!

5.    Use bullets like mini headlines.

Lay out everything I'll get from your product. Don't just list your table of contents verbatim! Turn each point into an exciting secret. For example, suppose


your e-book features 5 tips on how to save money on groceries. That bullet could read, "Revealed: 5 ways you can save hundreds of dollars on your monthly grocery bill."

6.    List plenty of testimonials.

Show your prospects they won't be the first to buy. It's more effective to weave-in testimonials throughout your sales letter than to have a separate section for them. Give each person's full name and Web address, and for extra power, post their photo and an audio testimonial as well.

7.    Tell us why your product is such a great value.

How does the price of your product compare if I hired you one-on-one? For example, your manual is a great value at $49 if an hour consultation with you would run me $250.


8.    Throw in a few great bonuses.

Offer special bonuses (preferably created by you) that are so good you could sell them alone if you wanted to. It could be a list of resources, a collection of articles, extra tips on a certain subject, or a free consultation.

9.    Give an unconditional guarantee.

This puts your prospect at ease, giving her no reason to NOT buy. A few turkeys will take advantage of your generosity, but the amount of sales you GAIN from this strategy dramatically outweighs the risk.

10.    Some sales pages use trick scripts to make it seem like the offer always ends on that day at midnight, but I find these insulting. If you really will be raising your price soon (and you always should be), list the exact date and stick to it. Otherwise just say it's an introductory, limited-time offer.

11.    Make it ABSURDLY CLEAR what to do next.

Nothing bothers me more than when I'm at a Web site, I have my credit card ready, and I can't find the $%#@& order link! Make your order process idiot-proof. Example: "Click below to Order nOw on our secure server." Also sprinkle in order links throughout your page -- some people will be ready to buy before they get to the bottom.

12.    Make one last plea.

In your P.S., right after your signature, emphasize that I should act now. For example, "Don't miss out on this great Opportunity. Remember, you can buy nOw and change your mind at anytime."

13.    Don't forget your contact information!

Readers WILL have questions, so provide an e-mail address on your site that you or someone else will check at least daily. Also, don't you feel better buying from a Web site that lists a real address and phone number?


Want More Detailed Step-by-Step Help, With Examples You Can Model?


11 Quick (and Good) Content Ideas for Your Ezine or Website


Publishing articles, especially via an e-zine, is the ideal opportunity to showcase your business. By sharing your knowledge and expertise, you build credibility as an expert, while spreading the word about your services and products.


While I'm sure that sometimes you have dozens of content ideas, I bet other times you find yourself staring at a blank computer screen, grumbling that it's publishing time again. Well, have no fear! Here are 11 quick (and good) content ideas for when you're in a pinch.


1. Give real-life success stories.

Describe a problem you've solved for a client/customer, and use that as a springboard to offer more general advice. Show your readers how you've helped customers address challenges -- "case studies" if you will. This positions you as the expert in your readers' minds more than your coming out and saying so.


2. Think of three areas in which you'd like your clients to think of you as a resource.

Now develop content in those areas. For example, in my past life as a professional copywriter, I really enjoyed writing for Web sites. To help encourage my clients and prospects to hire me for these projects, I published several articles on how to write Web copy that sells.


3. Read industry publications for ideas.

Are there any hot issues in your field right now? The more controversial, the better. Don't be afraid to offer your own opinion -- your readers want to know it. After all, YOU are the expert in their eyes.


4. Jot down 8 questions your clients have asked you in the past.

You know, the ones they ask you over and over. Answer each in a short article. If you publish weekly, that's two months' worth of content, right off the bat! And if you can't think of any questions, send all your current clients/customers a quick e-mail, asking them what topics they're most interested in learning more about.


5. Learn anything neat lately from an industry conference, workshop, seminar, or insightful article?

No one says you have to reinvent the wheel of information! Pass on any gems of advice you've learned elsewhere -- just give them full attribution. Or give your opinion of the event or article itself. Your readers will appreciate your frankness.


6.    Offer a list of your top 5 or 10 tips on a certain subject.

It's much easier to bang out a list of tips than to put together a real article. Of course, the tips can evolve into an article if you wish! Be sure to list your best tip first, or at least close to the top. (If you "fire your biggest gun" last, you risk losing your audience before they get to the good stuff.)

7.    Interview associates whose expertise would interest your readers

(while not competing with yours). E-mail interviews are incredibly easy to do. Just send your interviewee 3 to 5 questions via e-mail, edit their answers, and have them approve the final version. Be sure to give them a short plug in your e-zine as a thank you. (A one- or two-sentence description of their business and their Web address should be fine.)


8.    Recommend books and resources that you use, and offer full reviews on them.

9.    Invite clients or readers to write you with their own questions, and answer one in each issue.

Right after their question, publish the person's name, business, and Web address, with their permission. They'll enjoy the attention and free publicity!

10.    Invite readers to send in profiles.

Ask them to tell you about themselves -- their names, businesses, locations, and how they use the information gained in your e-zine. Feature one profile in each issue or one every few issues.

11.    When all else fails, borrow an article!

There are dozens of Web sites offering hundreds of articles that you can use in your e-zine. The articles are free and available for you to use immediately. The only catch is you're required to leave the entire article intact, including the author's promotional information.

One last note: Keep in mind that if your e-zine's main objective is to get you more clients and customers, you should NOT feature other writers' articles more than once in a blue moon. Remember our main goal is to continually showcase YOU.


3 Simple Steps to Dramatically Improved Writing

How can you reach and transform your audience with your writing? Are you writing as an amateur, or as a professional? Learn three simple steps that will improve your writing and help you to move your audience.

Amateur writers write for the sake of writing. While this may create copious amounts of inconsequential content or provide them personal pleasure, it does nothing to increase business prospects, improve the world, or move their audience to take action.

So what is the goal of great writing, and how can it change your presentations? Professional writers always have one main goal in mind with everything they write: to transform their audience. Great writers strive to help their audience see through different eyes, act differently, change the way they interact with the world.

Anyone can throw words together and make complete sentences (case in point: most of the blogosphere), but if you want to actually have impact through your writing, you must learn to write for transformation. It's the difference between being merely informative and being compelling and persuasive. There are three simple steps to transformational writing: 1) writing for a specific audience, 2) using the right venue, and 3) choosing and executing the right type of transformation (there are three).

1. Specific Audience

If you want to reach your audience, it's absolutely crucial that you understand them, get out of your own perspective, and write to their perspective. One of the first things I do with every piece I write is identify my target audience, things such as age, gender, race/ethnicity, location, income level, purchasing habits, hobbies, talents, interests, etc.


When I know who I'm talking to, I'm prepared to custom tailor the message to resonate with them specifically. For example, words such as "revolutionary," "cutting-edge," "fresh," or "in vogue" will more likely resonate with an 18-25 age group, whereas a 60-70 age group will probably have negative reactions to them, who prefer things that are "proven," "safe," and "sensible."

2.    The Right Venue

By venue I mean the medium used to convey your message, including such things as magazines, newspapers, journals, books, radio and TV ads, blogs, websites, etc.

The venue you choose is, in large part, determined by your audience.

For example, if I'm writing a lengthy article on monetary policy intended for scholars and economists, the best venue is probably a scholarly journal. Few people can stand to read long blocks of meaningful text on a computer screen, I probably won't have enough space to make my case in most magazines, etc. On the other hand, if my content is concise, simple, and intended for a broad audience, perhaps a newspaper article makes sense.

All of us are exposed to written communications that we skim or ignore, yet if that same message is presented in a venue more palatable to us, we're much more likely to spend time reading it. Writing for transformation requires utilizing the best venue for our subject matter and audience.

3.    The Right Transformation

There are three types of transformations: know, feel, and do. A know transformation seeks to give the readers new information, or old information arranged in a different way, to help them to learn and know things they didn't know before, in such a way that changes their life and perspective. A feel transformation obviously seeks to evoke strong emotion in the audience, while a do is designed to get an audience to take very specific, immediate, and tangible action.

Amateurs look at this list and try to do all three; professionals focus on one and nail it, because doing so affects the others. How do you want people's lives to change because they read your message? What do you want to see occur in them? Do you primarily want them to know, feel, or do something? Pick one-yes, just one-and execute it well, and the others will take care of themselves.

If you want your message to actually have impact, you must learn to write for transformation. Know who you're writing to, use the right venue to reach them, and choose the right transformation and execute it well. After all, transformational writing is the only writing worth reading.


Writing good articles, tips from an article directory owner.

Are you lost for words? Having writers block? Not too sure where to start?

Follow these 8 simple guidelines to write-readable and clickable articles, know it's possible, my 11 year old daughter writes articles to promote her website!

Many people, including experienced authors and marketers dread the thought of having to write another article.


There are some who just feel like it seems to be too much work and it all just goes to waste when no one reads their article anyway. To some people, reading articles seems like work too, especially if the article is boring and very bland. Well, articles are supposed to be read, that's their purpose, to impart your knowledge, message and information. If it is not read by anyone, then it is a waste of time and effort.

But all the same, articles have to be written to be read. It's just a matter of making them good. Making a good article doesn't have to be strenuous and straining. There are just some points needed to be reminded of, and some guidelines to follow. Once you get the hang of it, writing articles should be fun, as well as beneficial for you and your site.

Of course, the articles you write must be about a subject you know something about, that's why if you own a site, you probably have some knowledge about the theme of your site. When you write about it, you won't have too hard a time because you already know what the subject is and what it's about. It's just a matter of making your articles creative, informative and interesting.

To make sure that your articles get read and enjoyed, here are six really useful tips. These tips will make your articles readable, informative and interesting.

1)    Use short paragraphs. When the paragraph are very long, the words get jumbled in the mind of the reader. Just looking at a long paragraph can get quite confusing and makes, and this makes it hard work to read it. The reader will just quickly disregard the paragraph and move on to much easier reading articles that are good to look at as well as read. Paragraphs can be a single sentence, sometimes even a single word!

2)    Make use of numbers or bullets. As you are stressing each relevant point, numbers and bullets can quickly make the point easy to remember and digest. As each point, tip, guide or method is started with a bullet or point, your readers will know that this is where the tips start. Format you bullets and numbers with indentations so that your article won't look like a single block of boring square paragraphs. It pays to add a little bit of flair and originality to your articles shape.

3)    Use Sub-headings to sub-divide your paragraphs in the page. Doing this will break each point into sections. It will also be easy for the reader to move on from one point to another; the transition will be smooth, easy and 1 natural.'This way, you will never lose your readers attention as well as the point and direction of your article.

4)    Provide a good attention-grabbing title or header. If your title can entice a person's curiosity you're already halfway there in getting a person to read your article. Use statements and questions that utilize keywords that people are looking for. Provide titles or headers that describe your articles content, but should also be short and concise.

Use titles like, "Tips on making her want you more", or "How to make her swoon and blush" .You could also use titles that can command people, for example, "Make her yours in six easy Ways". These types of titles reach out to a persons' emotions and makes them interested. Once you have the readers emotional attention, you are guaranteed that person will read your article.

5)    Keep them interested in your article from the very first word, to the last.

From your opening paragraph, use real life situations that can be adopted by the reader. Use good descriptions and metaphors to drive home your point, just don't


over do it. Driving your examples with graphic metaphors and similes would make it easy for them to imagine what you are talking about. Making the experience pleasurable and enjoyable for them.

6)    Utilize figures when necessary and not just ordinary and insipid statements. Using specific facts and figures can heighten your article because it makes it authoritative. But do not make it too formal, it should be light and easy in them and flow. Like a friendly teacher having a little chat with an eager student.

7)    Don't use long, technical or unusual words. Many authors assume that their readers already know about the subject. These authors use technical words and jargon that are difficult for the reader to understand and follow. So try to keep it as non-technical as you can. After all, you want them to visit your website for a more in depth understanding of what you are writing about.

8)    Pay close attention to your spelling and grammar. If your article is littered with spelling mistakes, and bad use of grammar, then that will weaken your claim to be knowledgeable about the subject you are writing about, and may get your article rejected. If you want to give the appearance of being an authority on your subject, always run a spell check before submitting your article.


Make Your Article Writing Fast And Profitable

Profitable article writing is one of the most necessary elements online when focusing on fabulous returns online and making more money online. Profitable article writing is writing and submitting informative articles with the intent to create traffic, adding revenue to the bottom line, that part being the most necessary. With profitable article writing and making more money online, it is necessary that you follow proven ways online and yet still find ways to creatively innovate repeatedly, once again looking for fabulous returns online.

Article writing is considered an old yet very effective method of marketing and advertising. A lot of marketers both new and professional have had a taste of writing articles as a tool to market and promote a product or a business. Most of these article writers have common tips and techniques to give and suggest on how can one be an effective article writer.

Here are the necessary ways to get to fabulous returns online with profitable article writing:

&#8226; For fabulous returns online in profitable article writing and making more money online, you have to focus intently on necessary elements online, and be able to brainstorm effectively to come up with creative solutions.

&#8226; For fabulous returns online in profitable article writing and making more money online, you have to prioritize effectively and to get first things first consistently and be able to leave the unnecessary things for last, if ever.

&#8226; For fabulous returns online in profitable article writing and making more money online, you have to look at the big picture and creating an action plan to make things happen. What kind of results are you looking for? Set a goal and determine what it will take, in solid action, to get there.

&#8226; For fabulous returns online in profitable article writing and making more money online, you have to write new articles everyday and maximize your relationship with them daily.


&#8226; Article writing is not about writing it with highly stated lexical words. Writing is never at all about the usage and employment of &#8220;highly educated&#8221; choice of words. In fact, it is always been suggested that when writing any document form, a writer must use conversational, ordinary, and easy to understand words and always stay away from using highly technical ones. So, loose your worries about using big words in writing.

&#8226; Article writing is all about writing from what your inner soul tells you to write. People who read your article material will have a way of knowing and sensing your sincerity to reach out to them. When you relay information to people, they will now if what you are doing is all a masqueraded drama. So, when you write, follow your heart and soul.

&#8226; Article writing is all about perfecting your craft. There is no such thing as perfect article the first time you write. Your skill of writing continues to evolve as you go on writing. Make sure that as you go on writing, you develop yourself towards becoming the best article writer there is.

&#8226; Article writing is learning from others. As a writer, one of your sources towards having a meaningful, well written article is from other people&#8217;s point of view. Learn to learn ideas from other people most especially those people who have earned reverence from other writers. They have the experience and the wit to share.


Best Tips For Writing A Great How-To Article

If you are using articles to help drive traffic to your website you will need to come up with ideas for articles that people will want to read and publish. The quality of articles found on article directories can vary significantly so it is important that yours are among the best available for your article marketing campaign to be successful.

There is no end to the subjects you can write about and you can use any style you wish. However, it has to be something that people will want to read. "How to" articles are very popular with both website owners and readers and can be a great way to get your article marketing campaign underway. Basically, the purpose of a 'how to' article is to explain to a reader how to do something.

Of course, you will have to have a good knowledge of how to do the task yourself before you can think about instructing anyone else how to do it, so stick to what you know. There are many possibilities. If you have experience in networking you could write a 'how to' article on how to set up a router at home, or if you love cars you could write an article on 'how to service your car'. There are endless possibilities for 'how to' articles, in fact you are reading one right now.

So let's get started. When you are writing a "how to" article remember that you are the teacher so write in an authoritative tone. You are sharing your expertise with someone who may have little knowledge of the subject at hand. So keep your writing style simple and your instructions clear.

At the beginning of your article tell your reader what their goal is and summarize how it is going to be achieved. This will prepare them for the task ahead. You should also inform them of what, if anything, they will need to have to hand to complete the task. Going back to the setting up a router example, you would need to tell them that they will need their computer, router, instruction booklet and


perhaps and ethernet cable to complete the task.

Also, you must start at the beginning and work through the task step by step. Sometimes it may be beneficial to use bullet points to help give the impression that it is a step by step process. Alternatively you can link the steps with words like 'next', 'and then' or 'now'. If you are new to writing the bullet points option might be best for you as it keeps things simple, and helps you avoid complex grammatical structures.


As you write, re-read your text every few paragraphs, and try to read it from the reader's point of view, assuming they know nothing about the task at hand. As an expert on the subject it can be too easy to make things over-complex because the task is second nature to you. Try to imagine you are doing it for the first time and instruct the reader accordingly. Going back to our previous example, will the reader actually know what an ethernet cable is, or what a router is for that matter?


If a particular stage in the task is    complex you may want    to repeat the

instruction, or ask the reader to check their progress so    they are sure    they    have

followed your instructions successfully.

With longer articles it is important    to do this regularly    so the reader    does    not

lose track. Summarize what they have    done so far, tell them what should    have

already been achieved and ask them to check that everything is as it should be. If a reader finds that the project does not look like what you have described, they can then retrace the last few steps and see where they went wrong.


If you work through your article in this manner you should be left with a clear, concise 'how to' article that takes the reader through each step of the project to completion. Read it again, at least twice, to make sure that it is well written and that instructions are clear. Wrap up with a concluding paragraph congratulating the reader for a job well done.


And finally, the icing on the cake, the headline. This does not necessarily have to be done at the end. It can be done before you write the article but you may find that headline ideas will come to you as you write your content. Be sure to spend some time perfecting your headline as this can be the difference between the success and failure of your article.


Article Writing - How To Make Fast Quality Articles

Writing down your thoughts is an easy task but making them appealing to the readers is difficult. When you write an article, you sit on chair of an expert. People read your thoughts as if you have a    thorough knowledge    of the topic you    are

dealing within your article. So writing an    article puts whole    lot of

responsibility on your shoulders, the responsibility of being true and genuine. If you want to have panache in your writing, there are certain points that you should keep in mind. These are certain basics of article writing.

In this day and age, competition is fierce    when it comes to article writing    on    the

Net. One of the most important elements of    successful article    writing today    is    to

be able to produce high quality articles fast. There is a method that you can use in order to write an article fast.

The ultimate key to writing an article fast is to understand your topic. There is


an old mantra in writing that you should only write of those things of which you have actual knowledge. Start writing about something you are familiar with. After that before you begin writing any article, you need to make sure that you educate yourself on the subject.

In addition, when it comes to the easiest way to write an article fast you need to understand that fast article writing takes practice. Therefore, you need to &#8220;workout,&#8221; you need to write regularly. Many professional writers recommend that you write each and every day. You need to schedule a regular time to write ... even if you do not have an active project in production. By following this course, you will become a better and faster writer in no time.

The basic of article writing is that the articles you write should be well organized. This means that the article should have an introduction to the topic, which introduces the readers to the topic followed by paragraphs that deal with the topic, and a conclusion to the topic. Using the above format gives the readers a chance to understand your article better and you will be able to convey your message properly to the readers.

Finally, when it comes to the easiest way to write an article fast, remember the principle of keeping it simple. You do not have to write a complicated article. People like to read articles that are easy to understand. Therefore, you do not need to litter your writing with unnecessary fancy words. Keep it simple and you will keep it easy.


10 Article Writing Keys For Newbies

This article on the 10 (no, 11... yes, 11) tips for newbies is not written from the catbird seat point of view of the article host or database manager. Rather it is by and from the perspective of an author who remembers the early misgivings. It is written especially for the beginning article writer. The Tennessee Mountain Man has written and submitted hundreds of articles for publication to thousands of article hosts and database managers and still finds article writing his nemesis.

1.    Necessity vs Desire:

Articles and Blogs are necessary in today's scheme of search engine indexing. Not what the newbie wants to hear. Just remember what the Bible says, "there has nothing over taken you that is not common to man". That's right! All of us hate article and Blog writing at times, and some of us dread the journey to pen and paper (or keyboard as the case may be) all the time. Many a webmaster would call them "a necessary evil" as they are not generally anyone's best liked house keeping chores.

2.    Just Start, It Gets Easier:

First it is sometimes difficult to get a subject or theme and to get the first couple of lines scribbled down. The Tennessee Mountain Man knows authors who literally get sick thinking about the process. Lighten up. Once an author has a starting point and gets passed the initial thoughts, article and Blog writing usually goes fairly smoothly.

The main thing is that you get started. Pick a subject you know something about and just start. You will be pleasantly surprised at just how easily ideas flow.


Don't assume everyone knows what you know. They don't. Will Rogers once said, "all men are ignorant, just on different subjects". And, so it is!

3.    Good vs Perfection:

Your old English comp professor is not looking over your shoulder. This paper does not have to be perfect. That is not to say it does not have to be on point or to say that it does not have to be correct. It does or at least it should be. But, perfection is not the goal and is, in fact, seldom possible. Too much detail and you run the risk of losing your reader on several levels. Too long and most readers simply don't have the time or interest to wade through the material regardless of how important it is.

4.    Blog Length vs Article Length:

Most publishers want a minimum of six hundred (600) words per article - some will let you slide with four hundred (400) words. Blogs can be much smaller. Blogs can and maybe should support appropriate pictures and embedded links.

Just don't over do it. Too gaudy or too slow to load and you have wasted your time, ticked off a potential reader, and probably upset a host who can ban you from their publications. Articles, on the other hand, typically cannot carry these extra touches according to the requirements of most publishers.

5.    Format:

Prepare your article in American Standard Code for Information Interchange (ASCII) format. There are many tools from which to choose to get the job done. A search for 'free ASCII editor' or for 'free plain text editors' will provide one with a multitude of free options. Word Press is a popular choice. If all else fails simply use notepad to turn out your masterpiece.

6.    Spelling and Grammar:

Once you have your article or Blog run it through a good spell checker and a good grammar checker. Microsoft Word works well for these purposes. Just don't use the MS Word copy for publication of your article. Rather use it's suggestions to make any necessary corrections to your plain text copy. The MS Word copy will work for Blogs although the Computerman prefers other editors.

Just like the days when you were pushed by Profs, you will find Article and Blog writing skills become easier with time and practice.

7.    Publish and Announce:

Once your Blog is ready you may want to use some automatic tools to publish and announce it. First do a search for Blog hosts and select those which best suit your needs. Join one or more and publish your Blog there. Then search for Blog announcers and rss announcers and use them to get your Blog noticed.

Now that you have that out of the way find an article wizard that will post your Articles to free publishers. You can post them one at a time by hand if you are really bored and have absolutely nothing else in life to do. Using an automatic poster you can publish to hundreds of hosts in an hour or so. The only way to go.

8.    Patience:

Now, have some patience. Here is where you lose control. Many of the men and women who host articles are timely and your articles will be reviewed within


twenty-four (24) to forty-eight (48) hours. But, many others will be days and weeks down the road therefore never date an article - a sure way to get rejected.

9.    Rejection - "sorry your article has been declined":

Be prepared for most hosts to reject your articles. Do not take it personally.

It usually has little to do with you or your article.

Some databases routinely reject articles for spelling errors when there are none or where there is more than way to spell a word. And, just as in any other endeavor some hosts are simply too lazy and get so far behind, the easiest and fastest thing to do (and perhaps the only alternative) is to reject everything.

You will learn who these are over time.

Then there are those who run your articles through the sausage grinder and if they find certain words, irrespective of how they are used, your article gets no farther. These are the people who can't publish the Holy Bible because it contains words that offend them or their readers. Don't worry about these folks who are so heavenly minded they are of no earthly use.

Remember, just as in everything else in life, for every rule there is an exception

10.    Keep the faith, and keep cranking out articles:

Since most authors, especially newbies, prepare only one copy of an article against the advice of most seasoned authors it is important that the newbie keep his chin up - keep the faith. That will be easier as more and more of your articles are accepted and published driving visitors to your website while creating those all important back links.

It is not necessary that every host to accept everything submitted to them. After one or two hosts publish your article on any given subject, the search engines tend to penalize you anyway by ignoring additional postings. This is close to spamming and while it could help someone find you, it probably won't. It is not necessarily, the more the merrier. The additional listings will not increase your page rankings or links reported by the search engines. It is more important to get published by hosts with the highest Google page rank possible.

Now, one BONUS TIP for you: Along with "the rejection slip" will usually come a suggestion on how to "fix" your article and a request that you resubmit it.

Don't waste your time. While trying comply with one database manager's request you could have written a new article from which you get much more punch. Enough publishers will pick your article up so move on and save yourself some time and heartburn.

Everybody has a thought or idea at least once a day usually at the most inopportune time. How many good ideas have you lost because of waiting? Don't procrastinate! Go! Capture that thought before it is gone forever.


You Can Write An Article

How do you write an article? Here is a step-by-step guide to the easiest way to write your first article for online distribution.


Anyone can write an article and use it to promote their website. The distribution of articles through free article directories is one of the best ways to promote your website. Even if you have never written one, there is at least one type of article that almost anyone can write.

Choose with a topic that is relevant to your website and find a good keyword for it. This is the phrase that people will use when they use a search engine to find your article. If you aren't sure how to do keyword research, just ask yourself what words you would use to search for an article on this topic.

Think of an aspect of your topic that can be made into a list. You're going to write an article that has the "Top Ten Ways" to do something, or "Six Simple Techniques For" something, or "Five Questions To Ask" Whoever. Other possibilities include "Six Great Ideas For...," "Top Ten Tips for...," "Ten Secrets About...," "Three Steps To...," and so on.

Now just follow the simple outline below. Suppose the article is on ways that you can get free traffic for a website, and the key word is "free website traffic."

1.    Write a title for the article, using the keyword it, so searchers can find your article more easily: "Six Ways To Get Free Website Traffic."

2.    Write a description of one or two sentences, telling the reader what they will get from reading your article: "How many ways do you use to get free traffic for your website? You'll learn six of the best here."

3.    "Sell" the article in the first paragraph, using the keyword again: "Free website traffic is a few clicks away if you know where to look..."

4.    Create a numbered list, and explain each entry with a couple sentences: "1. Write articles. This is perhaps the best way to get free website traffic. Submit your articles to article directories, and readers find there way to your site by way of the link at the end of your article. 2. Exchange links with high traffic websites..."

5.    End the article with a short paragraph, using the keywords one more time: "You can see that some of these ways to get free website traffic are easier than others, but why not try all of them. The real question is which will work best for your website..." This summary paragraph isn't always necessary.

6.    Create a short "About The Author" or author's resource box. Have just one link to your website in it. Talk less about yourself than about why the reader should visit your site. Entice and tease: "For more ways to get free website traffic, visit..." This is possibly the most important part of how to write an article for website promotion. For an example of a resource box that has worked, see below.


Writing The Article


Just as a builder would hesitate to erect a house without a carefully worked-out plan, so a writer should be loath to begin an article before he has outlined it fully. In planning a building, an architect considers how large a house his client desires, how many rooms he must provide, how the space available may best be apportioned among the rooms, and what relation the rooms are to bear to one another. In outlining an article, likewise, a writer needs to determine how long


it must be, what material it should include, how much space should be devoted to each part, and how the parts should be arranged. Time spent in thus planning an article is time well spent.

Outlining the subject fully involves thinking out the article from beginning to end. The value of each item of the material gathered must be carefully weighed; its relation to the whole subject and to every part must be considered. The arrangement of the parts is of even greater importance, because much of the effectiveness of the presentation will depend upon a logical development of the thought. In the last analysis, good writing means clear thinking, and at no stage in the preparation of an article is clear thinking more necessary than in the planning of it.

Amateurs sometimes insist that it is easier to write without an outline than with one. It undoubtedly does take less time to dash off a special feature story than it does to think out all of the details and then write it. In nine cases out of ten, however, when a writer attempts to work out an article as he goes along, trusting that his ideas will arrange themselves, the result is far from a clear, logical, well-organized presentation of his subject. The common disinclination to make an outline is usually based on the difficulty that most persons experience in deliberately thinking about a subject in all its various aspects, and in getting down in logical order the results of such thought. Unwillingness to outline a subject generally means unwillingness to think.

The length of an article is determined by two considerations: the scope of the subject, and the policy of the publication for which it is intended. A large subject cannot be adequately treated in a brief space, nor can an important theme be disposed of satisfactorily in a few hundred words. The length of an article, in general, should be proportionate to the size and the importance of the subject.

The deciding factor, however, in fixing the length of an article is the policy of the periodical for which it is designed. One popular publication may print articles from 4000 to 6000 words, while another fixes the limit at 1000 words. It would be quite as bad judgment to prepare a 1000-word article for the former, as it would be to send one of 5000 words to the latter. Periodicals also fix certain limits for articles to be printed in particular departments. One monthly magazine, for instance, has a department of personality sketches which range from 800 to 1200 words in length, while the other articles in this periodical contain from 2000 to 4000 words.

The practice of printing a column or two of reading matter on most of the advertising pages influences the length of articles in many magazines. To obtain an attractive make-up, the editors allow only a page or two of each special article, short story, or serial to appear in the first part of the magazine, relegating the remainder to the advertising pages. Articles must, therefore, be long enough to fill a page or two in the first part of the periodical and several columns on the pages of advertising. Some magazines use short articles, or "fillers," to furnish the necessary reading matter on these advertising pages.

Newspapers of the usual size, with from 1000 to 1200 words in a column, have greater flexibility than magazines in the matter of make-up, and can, therefore, use special feature stories of various lengths. The arrangement of advertisements, even in the magazine sections, does not affect the length of articles. The only way to determine exactly the requirements of different newspapers and magazines is to count the words in typical articles in various departments.


Writing Articles For The Web That Get Read Is Easy When You Know This

Writing articles for the web is a learned skill. And you can learn it. In fact, you can master it. Once a professional writer in the print publishing world, I had feature articles published by some well-known names (Woman's Day, The Washington Post, Family Circle, Christian Science Monitor and more). Fortunately, as a selfpublisher online, I'm able to transfer some of my professional print writing skills to this form of online publishing. I don't struggle with writing articles. And that makes filling my websites with useful, well-written information a lot easier for me. But it's not so for everyone. Some people struggle with article writing. Maybe that's you.

Do you struggle with writing articles for your website readers? Do you want to write articles for other newsletters and websites that get free website traffic for you, or just more traffic to your website? If you struggle with article writing or if people don't read your articles, I may be able to help you. While writing content for the web and writing content for print publications is not exactly the same, there is some overlap. Here are some things I've learned about both content formats that might help you write better articles for both web publishers and for your websites.

Your article should have:

ORIGINAL CONTENT - The one word magazine writers hate to hear their editor say is "fresh". Editors frequently use the word as a reason to reject submissions as in "your tips are just not fresh enough". Editors want originality. Their publishers want originality. Readers want originality. Everyone is in agreement about wanting original article content.

But if something has been said or written about a thousand times before, you CAN still say it again. You just need to have your own original spin and be using your own words (that means no plagiarism too). You need to have your own writing style or personality (which you'll develop with time). My research tells me that originality is what both readers AND search engines want from online content. They want original content. The articles at your website need to be "fresh". The articles you submit to publishers need to be "fresh". With practice and persistence and a little bit of diligence thrown in you CAN write original articles for the web or for your website (to add diversity to all those reprint articles collecting on your site).

CATCHY TITLE - The online experts say you need key words in your online article titles or headlines to catch the attention of the search engines in the right way. That means you need to put the term or phrase you think people are searching for on your subject near the front of your article title (or at least somewhere in it). But you also have to remember that you're still writing for readers. So on top of making your article title work for search engine optimization, it still has to entice viewers to read it.

You don't necessarily need a clever article title, just one that appeals to your target audience and briefly describes the article topic. If I'm looking to lose weight quickly you can be certain "Weight Loss - 3 Easy Steps to Lose 10 Pounds in 10 Days at Home" will catch my attention. If I want to know what Britney Spears is doing (and by the way, I don't), a title like "Guess What Britney Spears Did Now" will catch my attention and make me read further. But if I'm trying to learn the difference between a flat panel monitor and a flat screen, I'm perfectly happy reading an article with a boring title such as "Flat Panel Monitors and Flat Screens Defined for the Home User". That title addresses my need at the time for


specific information I'm seeking on the web. And it has your key phrase "flat panel monitors" right in front too.

GREAT LEAD - The best title in the world won't keep readers engrossed in your article, if the first paragraph stinks. In the print world, editors happily rewrite their writers' leading paragraphs to make the lead just so. There are MANY ways to write a leading paragraph. Just remember that your goal is to intrigue the reader while giving him a clear indication of what he's about to learn in your article. And the SEO experts say the first sentence, or near the beginning of your first paragraph, is a good place to put that key word or phrase once that you're focusing on for the search engines' sake.

GOOD GRAMMAR AND SPELLING - Sloppy writing affects your credibility and makes you look lazy. And it makes for a bad reader experience. If you want to keep readers coming back to your website for the content (or publishers coming back to article directories to use your content), get a grasp on your spelling and grammar. A dictionary and grammar book by your side while proofreading your article will be helpful.

CONCISE FLOW - In high school, many students fluffed up their articles with extra words when the teacher assigned them the task of writing a certain word count.

That trick isn't useful after high school (if you ever considered it useful). Most likely you have plenty to say about your topic if you know it well or if you've researched it well. Tight concise writing is as appreciated in the online world as it is in the print publishing arena. Don't repeat yourself or use excessive words to make a point or statement. That will help keep your copy clean. And know that concise writing doesn't necessarily mean short articles. You don't have to write 300 word articles. You don't have to write 3,000 word articles. Just don't write a 1,200 word article that really can be written in 500 words.

It's these writing techniques that make you a professional writer and not a sloppy amateur whose writing for the web doesn't get read. And it's these techniques that will help you to add better content to your website and get your articles published by other websites and newsletters. And good article writing means more traffic for your website.


Writing Articles For Permanent Traffic

Do you want to create permanent traffic streams for your website? Try writing articles. Intimidated? There's one type of article that almost anyone can write.

Writing articles is possibly the best way to generated free traffic to your site.

A short article, submitted to a few places, creates permanent streams of traffic. Here are some of the ways articles bring traffic to your website:

1.    Click-throughs from article banks. People read your articles at an article bank, and click on the link in the "author's resource box."

2.    Search engine traffic. Search "cheap international plane tickets" on Google, and sites with my article will be in the results. Wherever the article is found, readers can click through to my travel site.

3.    Other web sites. When my reports show a referral address I don't recognize, it's usually a web site that's using one of my articles.


Article Submission - The Basics


Submit your articles to article banks and newsletters. Article banks usually carry "tree-distribution "articles, meaning anyone can use them for a site, newsletter or blog. They just can't change them, and they have to leave your link active. The link is in the "resource box," where you say something about yourself and invite the reader to visit your web site.

Post an article once, and it can spread, creating permanent streams of traffic.

Why permanent? Here's an example: I get search traffic for "Mexico real estate" on my site HousesLlnderFiftyThousand.com because of an article I used. The author gets clicks through to her site, but I get traffic - and revenue - so I'll never remove that article.

The Easiest Article Writing

Article writing isn't just for writers. Online articles are short and less formal than magazine articles anyhow, but if you really don't like writing, try a "list-article." This is the most popular type of article online, which is fortunate, because it's also the easiest type to write.

For a site about making money on Ebay, you could write an article titled "The Top Ten Sellers On Ebay." A short introduction, a list with a sentence or two about each item, a bit about yourself and a link to your site, and you're done. Write "Six Mistakes People Make On Ebay," and we need to read that to avoid the mistakes, right?

Some article banks charge fees, but there are many that are free. There are also more ways to generate traffic with your articles. That's this article's "tease" to get you to the site.


Writing Articles - 3 Steps To Help You Get Started

Do you have trouble getting started writing an article? One of the toughest obstacles in article writing is actually starting the article writing process. No matter how many articles we write, it is something we want to avoid because we sometimes don't know where to start. Since article writing has become a form of marketing that almost anyone can do and afford, now is the time to take on this challenge head on.

Creating an outline is one of the best methods to use when writing an article. Having an outline provides a foundation of your article. In other words and outline gives you a starting point from which you can build into a story. An outline will make the article writing process easier and faster.

Brainstorm

To start off your outline, brainstorm and jot down your ideas. Set up about a 15 minute time frame and write freely. Try not to over think when you are writing down your ideas. This process does not have to be formal so write freely. Think of some ideas you would like to cover and supporting points for that idea. Review your notes and now organize your outline.

Organize the Outline


When you organize your outline, identify and ensure the purpose of the article.

The purpose of the article should help you figure out the introduction of your article. Then identify key points of your article. Now that you have a frame for that article, you need to come up with ideas supporting those key points. As you come up with more supporting material your outline will build and you'll have an expectation of the length of the article.

After this process you should have an outline of all of your paragraphs (i.e. the body of the article). You now need to outline a conclusion. The conclusion outline should be similar to the introduction of the outline and supportive of all the main points of the outline.

Create the First Draft

Now you should have enough material for a first draft of the article. Your draft should be a similar process to your brainstorm. Just write. Don't worry about being perfect. Think of it this way, no one will read your first draft. Plus, you will be refining the draft into an article. As you move through this process, you will see the article form.

Always refer to your outline and let it serve as the central point to your article. From my experience it is very easy to move away from the purpose of your article. Your outline will keep you on track to the purpose of the article (is you use it).

An outline does not only provide a plan for your article it serves as a way to get started with writing the article. Your outline skills will be something you will refine with practice. You'll build momentum to creating the first draft of your article. You will eventually trust your self and become a very productive tool in writing articles quickly and effectively.


Tips for Writing Successful Articles

Writing successful articles is not as complicated as you might think. There are a few pointers and proven techniques that can be easily followed to turn any article into a piece of marketing. Keeping it simple and distributing it as widely as possible are two ways that you can quickly turn your writing into free advertising for your website.


It is not uncommon for everybody to be writing on the internet in today's world. The question is not "if" you are writing on the internet, but "what" you are writing and how often. Blogging and other types of online diaries have greatly increased the amount of writing that people do, whether it be personal sharing, opinions or technical writing. The important thing then becomes how successful you are at writing. Regardless of what you write, there are a few factors that will help to make your articles stand out from the sea of other pieces of writing available on the internet.

View Your Article Like A Classified Ad

Many viewers have a short attention span and understanding that your article must catch their attention right away is critical in constructing a piece of writing


that will be effective. Make the article short and sweet. Writing web articles is not the place for long dissertation or explication. People will simply not read them. You need to catch the attention of the viewer quickly, get them the information that they are looking for even quicker and wrap it up.

Use Sub-headings

Again, this is a key to quick distribution of information. Many articles are found based on a keyword search through a search engine. By using many subheadings, you will be able to organize the information that you are providing. Viewers tend to read articles that are well-organized and broken down into pieces that are easily assessable.

Proofread

This is extremely important! Nothing will turn off a viewer more quickly than an article that is poorly written and that is grammatically unprofessional. A simple run through with spell check is a good start, but should not be the only method that you use to check your work. One trick that many try in order to proofread their work is to read it out loud. This allows you to hear the words instead of simply reading the words. But regardless of how you check your work, it is essential to make sure that it is spotless!

Market Your Article

Even if you have to most innovative article that will revolutionize the world, if no one reads it, you might not have even written it. In order for you to get a maximum amount of exposure, you must get your name and your article out so that viewers can find it! Post it to as many places as you can, with links to your site. This will create momentum and will further increase the amount of hits, as the wider the distribution, the higher your article will rank in search engines. Your article is more than a piece of your writing; it is a way to market your ideas and your site.

Seek Out As Many Formats As Possible

Do not limit yourself to simply blogging or posting in forums on websites. If you wish to make your article into a successful piece of writing, try getting it published everywhere! With electronic resources such as "how-to" websites and ezines, the cost to your will be relatively low. It is simply a matter of sending an email to publishers of these sites. Many publishers send out articles to a list of email subscribers. What better way could there be to get your name to many people?


The Top Must Have's In ALL Articles!


The importance of articles in today's websites and internet based companies are immeasurable. They dictate a lot in the success and the drive of traffic into one's site. They have become a key element in making a site work and earns a profit. A website operator and owner must have the good sense to include articles in his or her site that will work for them and earn them the many benefits articles can give to their site.

Articles have been known to be the driving force in driving traffic to a website.


Articles are a factor in giving site high rankings in search result pages. The higher a site ranks the bigger slice of the traffic flow pie he gets. With a huge number in traffic flow, there are more profits and more potential for other income generating schemes as well.

But, it is not just about stuffing your site with articles; they have certain requirements as well. These requirements must be met to obtain the maximum benefits an article will provide for your site. A well written article will catch the eyes and interest of your customers and keep them coming back for more. They would also be able to recommend your site to others.

These are some tips to help you and assist you in making your articles. Below you will read about four things all articles must have to make it successful and helpful in making your site a profit earning and traffic overflowing site.

Keywords and Keyword Phrases.

Your article must always be centered on the keywords and keyword phrases. As each website visitor goes to a site, there are those who are just merely browsing but actually looking for a specific something. When this happens, a searcher usually goes to a search engine and types in the keywords they are looking for (e.g.

Toyota Camry, Meningitis, Tax Lawyer and Etcetera). It could be anything they want.

The most important thing is that you have an article that has the keywords that are related to your site. For example, if you maintain an auto parts site, you must be able t have articles about cars and their parts. There are many tools in the internet that provides service in helping a webmaster out in determining what keywords and keyword phrases are mostly sought out. You can use this tool to determine what keywords to use and write about.

Keyword Density

Now that you have your keywords and keyword phrases, you must use them fully. An article must have good keyword density for a search engine to "feel" its presence. Articles should at least have ten to fifteen percent of keyword density in their content for search engines to rank a site high in their search results. Getting a high rank is what articles do best for a site.

The keyword density is the number of times a keyword or keyword phrase is used on an article. The number varies depending on the number of words used in an article. An effective article must have a keyword density that is not too high or too low. With a very high density, the essence of the article is lost and may turn off a reader as well as the search engines. It comes off as overeager. A low number may be ignored by the search engines.

Good Article Content

As like what is stated above, you cannot just riddle an article with keywords.

They must also be regarded as good reading materials. Articles must be able to entertain people as well as provide good information and help for their needs. Articles should be written well with correct spelling and good grammar. If you want people to trust you, make your work good and well thought out.

Most people respond well to figures, facts and statistics. Try to get great information and as many facts as you can. A good and well written article will boost your reputation as an expert in your chosen field or topic. As more people believe in you. They will be able to trust you and your products.


Linking Articles

Also another important thing to remember. If you are going to submit articles to ezines and/or contribute your articles to newsletters and other sites, DON'T ever forget to include a link to your site. A little resource box with a brief description of your site and you should always be placed right after your articles that you have submitted. If people like your articles, they will most likely click on the link directing them to your site.


Secrets For Writing Great Articles For Beginners


For some people writing articles is a very difficult activity that takes a long time to get done. If you are a beginner in the art of writing good articles I'll give you some advices that will help you improve your article writing.

Writing articles can be daily and profitable activity for many people. And if you want to make some extra money on the internet you certainly will have to learn how to write good articles. Content is what attract people to a website that's why you have to fill your website with good articles if you want to receive tons of free traffic from search engines.

Okay, let's talk about the secrets. First of all, to write great articles you need to have new ideas and to be inside of your article subject. For example, if you want to write articles about the stock market you'll need to follow the top news providers about it. Choosing the right topic to write about is the most recommended, so be sure to write about topics you enjoy.

Try to write articles about things people are concerned to know about. Ask your friends or relatives what are interested to know about then try to write something about it and show them what they think about what you just wrote.

Try to write some phrases everyday so that you exercise your writing abilities. In some weeks you'll be writing much better then it's time to start writing professionally! Choose a topic and become a expert by studding this topic and writing everything you can about it.

After your have written some articles you can start submitting them to article directories just like this one. There are many benefits of writing articles and submitting them these directories. If you already have your website or blog you could submit some of your articles to article directories. Doing this you'll get many links pointing to your site and this will increase your visibility on search engines like Google.

That's all for today. I hope you can benefit from these tips I gave you. Writing articles is not that difficult you just need to dedicate some hours of hard work but you'll see that writing articles can be a nice activity.


Online Writing - Is This The Perfect Title?


What makes this article title work, and how do you come up with the perfect titles for your own online writing?


With online writing, an article title has to accomplish many things. It has to make it easier for the reader to find the article. It has to tell the reader what the article is about. It has to entice the reader to read the article. It has to be acceptable for submission to article directories. How do you accomplish all this in one title?

Sometimes you can't. Still, you try to include as many elements of a good title as you can. The "best" or "perfect" title will be a different combination of factors for each unique article. Let's look at what makes the title of this article work.

<b>0nline Writing Is About Keywords</b>

They won't read your article if they can't find it. How do they find it? Most often now, readers use search engines. If you don't have the keywords they are searching for in the title, it is less likely it will show up in their search results. In this case, there is good traffic for the keyword "online writing."

That is why it is in the title and will be repeated in this article a few times as well.

<b>Don't Fool The Reader</b>

You can get cute with article titles, but if you don't also let the reader know what the article is about in the title or description, you'll have problems. A searcher may just pass on your article because he doesn't know what it is about.

He may click-through to read the article, then get annoyed when he finds that he was mislead. He won't be likely to click over to your website then, will he? This article, by the way, is clearly about online writing.

<b>Titles That Grab Attention</b>

Questions involve the reader, and make it more likely they will go beyond the title to the article. They want the answer, of course. That's why I use a question for this article. The fact that you are reading this article hopefully shows that this was a good strategy. There is more than one way to grab someone's attention though. Other good titles include words like "How To," "Top Ten," and "Easy Ways To," as well as "You," "Your," "Free," "New," and "Best."

<b>Formatting Issues</b>

Titles for online article-writing need to be acceptable to the owners of the directories, websites, and newsletters where you hope your article will be published. Good keyword optimization helps - you're not the only one hoping to get traffic from that article. They also need to be a reasonable length, so they don't look awkward on a page, or take too much room in a newsletter. Three to seven words is ideal although more words are okay if they are shorter, and perhaps fewer is better if they are longer.

Finally, you should always deliver on the promise of the title. You want the reader to not only read the article, but to feel like they got what they were looking for, and so can trust you. After all, the whole point of online writing is to get that reader to read right through the article to the resource box, where they can click-through to your website.


How To Write Effective Articles


A website is only as good as its content. If people don't want to read what is on your site, then they will not use your services, either because they don't trust you or don't have the patience to sort through the content to find out what your service is. It is important to have well-written, direct articles on your site to keep user interest and generate revenue.

A simple way to get excellent articles is to hire a professional writer to develop them, but that can get expensive, especially if your site is just starting out.

For many people, it is far more economical to write your own articles. But before you tackle this task, make sure that you're up to it, because the quality of your articles can make or break your website or online business. Here are some tips to get you started.

FORMAT THE ARTICLES FOR THE INTERNET

Online, less is more. When you're laying articles out on your site, try to put as much negative space in as you can. Break paragraphs up and try to keep it so the user needs to scroll as little as possible to read the entire article. Also, if you can, include pictures with the articles. The goal is to make your articles appear as short and text-light as possible, so users won't be intimidated and not bother reading them.

KEEP THE ARTICLES SHORT AND SIMPLE

A way to make the formatting easier is to keep your articles short. Again, the object should be to require as little scrolling as possible. The Internet is called the Information Super-Highway, not the Information Back Road. People are looking for as much from articles in as small an amount of time as possible, so help them out. Keep your sentences simple and easy to understand, without any unnecessarily long or academic words. Just be careful not to fall into the trap of writing like a child. You have to walk a fine line when writing for the Internet.

BREAK YOUR ARTICLES INTO SECTIONS

Try to organize your articles so that the paragraphs can be broken up very easily into sections under descriptive headings. This will make the reading experience much smoother and faster for the user by allowing them to pick and choose what they want to read, as well as helping them find a specific piece of information when they come back to your inspirational and enlightening articles. Do your best to make these headings catchy and fun, not boring chapter headings. They should draw the readers into the articles, not keep them away in fear of boredom.

USE SEARCH ENGINE OPTIMIZATION IN YOUR ARTICLES

Search engine optimization (SEO) is a mandatory skill when writing any articles for the Internet. Basically, SEO is using the same keywords over and over again in articles so that they are picked up by search engines, giving your website a higher search engine ranking. Search engines dominate the Internet, and you won't bring much traffic to your site if you don't use SEO. There are a number of articles and sites online that can help you write with effective search engine optimization technique. One thing to be careful of is not to use to many keywords in any of your articles. 2.5-4% is usually a good ratio. Any more and the reader will get turned off by the repetition, which defeats the purpose of SEO.


DRAFT, DRAFT, DRAFT YOUR ARTICLES


Never accept a first draft. No matter who you are, it won't be up to your potential. After you write an article, put it aside for a day and don't think about it. Then come back to it with a fresh set of eyes. You'd be amazed at what you'll pick up, both grammatically and content-wise. Ideally, it won't be uncommon for you to write three or four different drafts of an article before you find the one that you really like. Never be content with your first attempt.

Anyone can write effective articles for their site without hiring a costly professional writer. All it takes is practice and research. Read everything you can online to see what the writing style is. Imitation is the highest form of flattery, so find a writer or group of writers online whose work you admire and copy their basic techniques. Eventually, you'll find your own rhythm for your articles. Having your voice on your site will add a personalized touch to your site that users will appreciate, because no one knows how to say what you mean better than you. The key is to just keep writing.


Common Mistakes When Article Writing

As an article directory owner, there are several common mistakes that many article authors make, some of which may directly affect how successful an article is in its purpose of website promotion.

One of the most common errors that are made is not reading over an article to check for spelling errors. Although it is understandable that the occasional spelling mistake may go unnoticed, it is not uncommon to find articles with dozens of errors throughout. This immediately conveys that the article author is not as bothered about the article as they should be and is merely using it to try and get their resource box link out to as many sites as possible.

But what about human visitors using article directories?

In order to gain traffic directly from article directories it is important that the article is interesting but also grammatically correct and spell checked, so that readers will respect the article and will be more likely to read it to the end and follow the resource box link. An article author who does not spell check an article after completion is not only missing out on a lot of promotion and wasting time submitting to article directories that reject the article, but also from the direct traffic that could have been received from the directories that do accept it.

One surprising mistake that is made by some, although not as common as spelling and grammatical errors, is an incorrect/broken link provided in the resource area. This area is meant to be the section where a reader will read a brief promotional segment about what you and your website offers and then to hopefully follow the link to your site. However, on occasions mistakes are made in the URL. For example I have noticed a website with an URL such as "mypetdog.com" spelt as "myptedog.com". This is an obvious typo which many article directory owners will notice and correct, however it is possible that a lot of traffic and link popularity is being lost from directory owners who miss the error and accept the article "as is".


Another mistake, and one that is a pet hate of many article directory owners, is article authors who do not read a sites terms of service and article submission guidelines prior to submission. This is shown repeatedly when authors submit articles with more links in the resource box, for example, or directly linking to an affiliate program. Although many errors are corrected by article directory owners, there are some that are simply rejecting articles that do not abide by the submission guidelines, as there are so many others to review that there is no time to correct articles.

To increase the likelihood of an article being accepted, ensure that the layout is correctly formatted. This is to say that the article is not formatted to a specific line width but instead should flow to the end of the line and onto the following line. Space paragraphs clearly as paragraphs with a line space between them.

Probably the biggest point to remember here is to double check an article before submission. If possible, also have a friend read the article to check for errors. Doing so will allow for the best possible results to be gained from the submission.


Article Writing for the Terrified


Writing and submitting articles is an effective marketing strategy to deliver targeted visitors, increase your rankings and boost sales. However, it is easy to equate article writing with onerous tasks such as writing high school or university essays. The memories of the pain involved in this form of writing can take time to fade away. The good news is that after learning a few simple steps, writing your own articles isn't as hard as it appears.

One of the biggest hurdles most new writers face is finding ideas to write about. The easiest way to begin is to write about things you are interested in and preferably passionate about. You already have knowledge in these areas which can be shared with others. It is easy to under-estimate your own abilities in areas you are experienced in. Talented people are often surprised by the level of questions novices ask (it is important to remember that there is no such thing as a stupid question - only stupid answers).

Once you have decided on a general area, a good way to narrow the topic down is to focus on the problems that people have. Typically, people read articles because they want to be entertained or they want information. Writing entertaining articles is a particular and more difficult skill. However, writing informative articles can be as simple as sharing tips that you have learnt. A guiding principle is to expect the readers to be looking for "What's in it for me".

You may already know the common problems that people have in the particular field, but if not, a good source of information is to look at related online forums and note the most common questions asked. If you don't have all the answers a small bit of research can assist. Often the answers are readily available with a Google search which the readers could do themselves. However, you are adding value and convenience by providing a range of answers in a single document.

Most people don't like to read large documents from the Web, so unlike long essays, articles tend to be around 400 words long. If you break the article into an introduction, a small number of sub-headings and a conclusion you may only have


to write about 50 words in each section. The sub-headings may be for authoring purposes only, but if they are relevant they can be left in the final article.

The first draft should be for your eyes only. Don't try to produce a final copy as you write. It tends to be much quicker to get your thoughts down and come back to edit later. The final step in the writing process is to proofread your article making sure that the writing flows and would be interesting to the reader. Ask yourself, 'does the article provide information the potential reader is looking for?'. It can also be helpful to have someone else proofread the article. This is also the time to remove spelling and grammatical errors.

If you still have problems writing you may want to do a search for 'article writing software'. There    are    many packages around which can make the process

easier. Similarly, there    are    numerous e-books available on the topic and many    of

them are available for free.

Once you have written your article you may want to add it to your own website as an item that search engines love - a piece of original content. If you add an 'About the Author' section with a link to your website, you can also submit it to article directories. As other websites publish your article you receive another thing that search engines look for, one-way back links. Article submission can be a tedious process, but software and websites that can submit to multiple directories in one go exist to make the job much easier.

After writing your first    few    articles you will find it is not as daunting as    it

first appears. You never    know, you may even want to offer your services as a

freelance writer on the Internet as a way to make some extra income.


Are You Struggling To Write Informative Articles? Follow My 5 Simple Writing Tips To Success

Submitting your quality written, and keyword rich articles is certainly your first step to achieving your personal or business related goals. However, many authors wonder why their articles are not being picked up by publishers and webmasters to be placed on their theme related websites, and if you're willing to follow a few simple steps, you will be on your way to having a successful article writing campaign that will appeal to publishers, webmasters, and also your online readers.

The truth of the matter is, that many publishers and webmasters are looking for fresh, well-crafted content to place on their site that offers their readers valuable information and tips, but they don't like to accept articles for their sites that show obvious signs of self-promotion of your own business, products, or services. Selling your business in your article is just going to drive people away, and they will move on to the next article that will help them answer the questions they're seeking.

<b>Tip #l:</b> When readers search for a specific topic of interest, they're searching for information that answers specific questions they may have at the time. If you're not exactly sure how to format your article to flow with all the necessary information, just remember that when you start writing your articles, consider formatting your articles with the focus on the WHO, WHAT, WHERE, WHEN, and WHY. When you start to develop your articles in this format, you will definitely make it easier to write your articles on specific topics that will flow naturally.


<b>Tip #2:</b> If you're writing about a specific topic that can help your readers, provide a brief introduction of what you're about to talk about. This way if the reader is interested in what you have to say, they will know what direction you're going in on your specific topic. In the body of your articles, have the key information that your topic is talking about with many features followed by the benefits.

The best way to achieve this is to talk first about the feature of your topic, product, or services briefly, and then follow right below your feature, a detailed benefit (make sure you focus and write more on the benefit). At the bottom of you article, always end it with a brief conclusion. Never stop writing without having an ending. Readers will be wondering if they received the entire article, or if you're missing some information. Remember, most if not everyone likes an ending.

<b>Tip #3:</b> In the body of your article, make emphasis on your features and benefits that you're talking about by adding "bullets" and also "highlighting" the important features and benefits. This does several things to your article, it allows your readers to quickly find the important information in your article, and if they happen to not want to read the entire article from top to bottom, they may opt to go directly to the information that they want, and you make it much easier for them to find it with bulleting, and highlights!

<b>Tip #4:</b> If possible, when writing about a unique topic, you will add more impact and credibility to your content when you offer your readers important resources to back up your claim. You can provide a few legitimate testimonials, a list of awards that were achieved, or anything else you feel will back up what you're talking about. This is a great way to provide your readers solid proof you're the authority on this topic, and you have value for them to obtain from your information.

<b>Tip #5:</b> The biggest mistake many new authors make when writing their articles for ezine directories to be picked up for distribution is creating a really weak "Author Bio"! You spend all your time and effort creating the perfect article to be submitted to the ezine directories, and many ezine publishers and webmasters start picking up your article and adding them to their emails and sites. However, if your author bio at the end of your article doesn't have impact, it will not motivate the reader to click through to either read more, or get additional information on what you are truly offering.

Make sure you spend as much time in creating the best author bio as you do when you start writing your article. Make sure that you let your readers know who you are, and that you are the expert on this topic, and if you're talking about several products or services, in your author bio, if you're allowed a maximum of 3 hyperlinks to your site, blog, or email, also make sure that you take advantage of this option, and add your maximum allowable links for your readers to click through and continue their journey to specific information they're interested in reading.

These tips are only a guideline to your article writing success, and if you take some of the information I provide and use it that best fits your writing style, I feel that you will be on your way to being a great Web Author, and many of your well written articles will be picked up by publishers and webmasters hungry for freshly written content that offers a quality message to their readers.


Are these the worst articles ever?


Articles. We love them. Content-rich and drive visitors to our website. Inward links across the internet. Search engines count the keywords and count the links. We get a higher page rank. We come higher in search engines. Our Adsense goes up.

However, having read a few of them, I have to say I have not read so much crap in my life. Anyone who puts this on their website via an RSS feed or by copying the article wholesale is really being stupid. Very few of these "articles" are anything more than keyword-optimized web pages designed to pull in search engines, or outright adverts.

Excuse the length of the quote, but here, as an example, is a quote from a keyword-optimized article:

"The opinion on who's the best free online dating service in America could vary, depending on the person being asked. But there was a popularity survey conducted among Americans and Canadians to find out the best online dating sites. The high rank though does not mean that it is the best free online dating in terms of quality but it does mean that it is by far the most popular.

"There are a number of free online dating web sites over the net to choose from. Free online dating web sites offer real time chat, emailing, profiling, and telephone access dependent on the clients' choices. These type of sites can be accessed through Internet service providers. Participants are required to be over the age of 18 and have registered with their chosen dating service provider.

"A Free online dating web site enables...

Spot the keyword phrase being looked for? Yep it's "Free online dating". I should expect the phrase could be generically replaced with "free African dating", "free Vietnamese dating", "free free dating" or more. Edit/Find/Replace anyone? This article is NOT written for a person to read. It's written for a search engine to read. Hence the use of the word America/Americans. Dating websites are, by their virtue of being websites, international. This article writer, has, however, written the article so that it will hit the keyword "American". Why? Because there are 280 million Americans, they are patriotic, and they are to the internet what Germans are to the swimming pool.

Who doesn't know that "These types of site can be accessed through Internet Service Providers". How else are you supposed to access a "free online dating site"? Post? Telepathy? This is making a sentence purely for the hell of it.

Another article talks about the SMART way to attract women which is simply the application of a management principle Specific, Measurable, Achievable, Realistic and Timed. This is yet another example of verbal BS designed to draw traffic to the writer's website.

I wonder if either of these were written by humans. Certainly both of the above have been APPROVED by humans on article websites who claim an editor will look for more than just page formatting. However, what we're seeing is people writing sentences hoping that Google will pick it up, follow the link and raise the page rank, and human editors simply acceding to that need.

But what is particularly irritating is articles which are wrong. Another article tells you how to say "I love you" in different languages. One translation they give is Swahili which they tell you is "naku panda". This is wrong on a number of


counts.


Firstly Swahili verbs are entirely conjugated. The phrase "nakupenda" can be broken up into its constituent parts of subject, tense, object, and verb root.

"Na" is both subject and tense. It means "I" without any indication of time. It is simply a state, "-ku-" is object, it means "you", "-penda" is the root and is the verb. It means "love". Hence the verb-phrase "nakupenda" means "I love you. You can change the tense. "Ninakupenda", for example means "Nina", "I am now", "-ku-", "you", "-penda" loving, e.g. I love you but with a present rather than a perfect tense. Change the "-na-" for a "-ta- " and you have the future tense, I will love you.

You can look this up elsewhere. However, our expert article writer had made a wrong translation in a number of senses. "Naku panda" should have been written as a single verb-phrase, "Nakupanda". However the verb root "-panda" means something quite different to "-penda", love. Like most verbs it has a contextual meaning. Here are the various contextual meanings it could have: "I climb you", "I ascend you", "I increase you", "I copulate with you", "I get on you", "I cross you". So DON'T try this phrase in Kenya, Tanzania or Uganda. Stick with "jambo", "sasa", or "vipi". They mean "Hi", and you can't get in to trouble with those. Easy response? "Poa" - cool.

So, for article writers, here's three things not to do:

1.    Don't write a SEO optimized article. Write something for humans. One day Google will read like a human and be able to spot crap a mile away. At the end of the day you want HUMANS to read your work, only they can click on a link and pay a credit card bill.

2.    Don't write absolute rubbish. Perhaps you attended a lecture or seminar or read something and you want to apply it to something else. Try it yourself first! Don't just join the head of a fish to the body of a cat because it makes an article! If you do such ridiculous things you end up with ridiculous articles. How about "Application of the Geneva Convention in Slug Control", "How to write a cheque in Binary" or "American Foreign Policy - An Ethical Approach"? It's all pure nonsense.

3.    Don't be WRONG! If you are going to write something make it something you know about, better still something you are passionate about! Writing things which are wrong is akin to writing lies! Next thing you know someone will be swearing blind it's true because they read it on the internet. Even if your article is about your toenails it's something you KNOW about rather than something you wrote because you wanted more links to your website.


Writing Articles That Capture The Audience

There's thousands, millions of article sites out there. You might even count blogs as article web sites and there are new ones popping up every day. The question is: what writing makes you want to read them?

You. You you you.

You. It's all about you. When writing an article or a tutorial, make sure it's directed to the person reading it. No one cares about what the author thinks, you


want to get the job done. You don't care about them. Make sure you don't use words like "we, us, I" and use "you." It keeps the article or tutorial personal.

Grammar

Keep the grammar casual, but still good. Do you want to sift through a mess of spelling errors and run-on sentences trying to figure out what the author is saying? No, of course you don't. No one does. Spell check it, grammar check it, read over it once. Make sure your readers can understand you.

Examples

When you read an article, usually you want to see some kind of concrete proof about something the author is talking about. If the article you're reading is a tutorial, you want to see the end result, right? So put it at the beginning. You don't want to have to scroll all the way down to see what the final outcome of all your work is to decide you don't like it. Put your examples at the top to show your readers.

Keep It Casual

Make sure your readers aren't bored. If you're going to be writing a long article, might as well make it fun for them to read. You don't want to read an article straight from a science journal (unless it is a science journal), and even then it should still be somewhat casual. I've seen some science articles that are interesting because of how it's written.

Originality

Put a spin on your writing. Make it your own. It's cliche, yes, but do it! No one wants to read the same idea over and over. I know I've been somewhat guilty of it, but some rule breaking is alright. Like talking about myself here. It's an example. Refer to #3.

Bold Words

Bold words always help. So do lists, links, and quotes. Readers like you can skim for the bold words they're looking for, and find what they want. It's perfect for them. Saves time, and gets to the point.

Conclusion

Always have an awesome conclusion that wraps it up nicely. You always want to see that whole work of art brought together with a nice summation. So if they want to skip that boring article you wrote because they didn't pay attention, you can hope they'll read that nice summarized conclusion. Like this: Make the article personal, use lots of examples and styled text to make the article easier for the user, watch your grammar, and make the article your own and have fun with it!


Writing Ain't for Everyone, But Article Writing Is!


Ready...Set...Go! If you are not submitting articles to article directory web sites, which pertain to your site's content and theme, you are missing the proverbial boat on gaining additional popularity for your web site and valuable, one-way links back to your site which are critical for good placement within the


search engines. Many formerly well-ranked, front-page sites have found themselves re indexed and tucked away on page 15 of Google. Sound familiar? Who's going to find you on page 15? Answer: No one. You may want to check some of your top 5 keywords on Google, Yahoo, and MSN to see where you are located. Different that what you expected? Is your site traffic down? Then, you'd better do something and do it quickly. Sites which refuse to write and publish content are "on their way out," as one web designer and SEO expert has said. Let's take a look at this issue a bit further.

In recent months, it has become absolutely critical for web site owners to submit content-rich articles for publication on major article directory sites, ezines and newsgroups. Gone are the days where it was relatively easy to get front page placement for your site for a few, or even several, key search words ("keywords"). Why the difference? Because the search engines are continually changing their search algorithms to provide more relevant search data to their consumers/customers. The "Big 2," Google and Yahoo, compete fiercely to supply relevant and cutting-edge results for these searches in order to get people to come back for future searches. In review, the game goes a little like this: Let's say Sally is taking her lunch break at work and wants to look up some information on shopping in Madrid. Sally fires up her browser, surfs to Google, and enters "shopping in Madrid" in the search box. On the date of this article, there were 19,600,000 results for this search phrase and only the top 10 are listed on page one. Even though less than thirty percent of people will click to page two, Sally decides she would like to copy-n-paste the first 20 results into an email to her home computer, so she can check the search results in detail when she gets off work. She creates the email and sends it off and does, in fact, research the top 20 results when she gets home.

Sounds like "shopping in Madrid" had 0.0001% of all available results indexed actually looked at by a Google, customer in this instance. Question: What if your web site has a major section devoted to downtown shopping in Madrid? Do you think, with your current level of web presence, that you have a chance of being on the first two pages of Google.? Would someone like Sally even know you existed?

Chances are, she wouldn't know your web site from a bale of hay! How would you like to *know* that the major portion of your site, which you have spent thousands of dollars developing, pertaining to "shopping in Madrid," has a very good chance of getting high placement, maybe even front page, on Google.? While there is no way to "guarantee" this, it is important that you begin writing articles about "shopping in Madrid" and submitting them to the major article directories. Not a writer? Not a problem! Read On!

You'd be surprised that once you simply open up your notepad.exe file and begin typing, the ideas just seem to come forth. Type each of these ideas about what you would like to say on a separate line, pressing the enter key twice after each thought. Think of as many things as you can, regardless of how good or sorrowful they might be, and type them out, each on a single line. Tip: Think of what is already on your site and try to dovetail some of this content. Then (we're almost there...), after you have more than a handful of ideas, go back and put an asterisk by the ideas you think would have the making of some decent content. Save this file as "Topics.txt" on your computer's desktop and place the icon right smack-dab in the middle of your screen. Now, go get a diet coke or a cup of coffee and think about what you just did. Come back to you computer, open up the file that you just saved, choose one of the topics that you placed an asterisk beside, go to the next line and begin typing whatever comes to mind about that idea. Congratulations! You have just gotten over the hump of writing your first article! I have found that 90% of the "battle" is just selecting the topic. Obviously, you already know at least something about the topic you selected or you would not have written it down in the first place. Now, do a Google, or yahoo search on your


selected topic and see what comes up in the search engines. I bet you see where I'm going with this...

Webmasters and site developers, you don't have to be Truman Capote to write a 600 word article. Most people speak 600 words before they get out the door to go to work in the morning with a cup of coffee in-hand. Do you think you can put together 15 or 20 organized sentences on a topic that you are "supposed" to know a little bit about? I bet you can. Simply begin writing additional ideas below the topic you have selected and form them into a few paragraphs of organized thought that you think someone would be interested in reading. In the above example, "shopping in Madrid" I might see what the new happening place is to get good deals on Spanish antiques. Look up a few sites, select a shop, do a little research and then start writing.

The process of writing articles is really not that difficult once you get the hang of it. The above method is a very basic one that should work for many people.

Also, please be sure to list the article on your own web site for additional new content which the search engines seem to really like. Once you have this information on your site, you may be surprised what could happen. Let's say, the Spanish antique dealer which you wrote your article about might just contact you requesting a link or a banner ad be placed on your article page. How did they find your page? They did a search on Google, for "shopping in Madrid" and found your article listed and contacted you! Ah... success! While this probably won't happen, you have the assurance that you are going through the right process to promote your web site and gain exposure in the search engines. There are many article directories to submit articles to. If set up properly, with one click of your mouse, you have the ability to create over 400 one-way back links to your web site. How long would this take you if you were doing the old reciprocal link campaign?

Go! You have invested countless hours and extraordinary effort to have a successful online business. It's now up to you to keep it! By the way, the above article took less than one hour to write, revise, proof-read, and submit to over 400 article directories... and this writer ain't no Truman Capote. Good luck!


What You Must Not Forget When Writing Articles


We should all know the importance of articles to internet based companies as a method of website promotion. They contribute in driving traffic to your website and ultimately determine the success of the site. A good website owner needs to understand the benefits and undertake a constant article promotion strategy. The results can be very beneficial in relation to the amount of work involved. Link popularity, an increase in search engine results, and surge in traffic are the more well-known benefits. Becoming an authority in your niche is another major benefit that can be obtained if article marketing is carried out correctly.

Articles can have a great effect in giving a site high rankings in search engine results. The likelihood then is greater website exposure resulting in greater traffic and sales/profit.

However, there are important factors to remember when writing articles to obtain the maximum benefits that an article can provide for your site. So what are the main criteria that all articles should include? We will go through a few of them here.


Good Quality Content:

The most obvious requirement is for well-written, informative articles that will benefit the reader in some way, and help them further understand the topic that you are discussing. There is little point in just filling your article with keywords, but instead must provide good reading material. Whilst being informative, try and make your article entertaining, and one which will stick in the readers mind, rather than something that a reader may read a paragraph or two of and then disregard.

If possible, provide figures, facts and statistics on your topic. People like to see accurate stats, and will begin to trust you more as an expert in your niche should your content and stats be helpful to them.

It is important to read through your article once it is finished and also to check through for good grammar and any spelling errors.

Relevant Keywords and Phrases:

Throughout your articles, remember to center the information around the keywords and keyword phrases related to your topic. When people search the internet, they are usually searching for something specific rather than just browsing. It is highly likely that the majority of traffic being driven to your article will be from a search on Google., yahoo, or any other major search engine, so ensure that you keep this is mind when writing.

Do not try to include keywords that are irrelevant to your article, merely to drive traffic to your article from search engines. If your site is about automobiles, then use keywords that are related, such as cars, car parts, truck accessories, and any other relevant terms. There are many tools on the internet that provide keyword analysis to determine what keywords and keyword phrases are mostly sought out. Use these tools to create a list of terms that you wish to target in your article.

Keyword Density:

Now that you have identified your keyword phrases and specific keywords to use, you must use them fully. It is very unlikely that a search engine will "get to grips" with what your article is about if you only use a keyword once throughout the entire article. You must have good keyword density in the article content in order for the search engines to rank your article high in the search results. Aim for between ten to fifteen percent of keyword density within the content.

For those that are unsure what keyword density is, it is the number of times that a keyword or a keyword phrase appears in an article. Although it is important to have good keyword density, it is equally important not to go too high or too low with keyword density, as it results in either the essence of the article being lost, or being too low for the search engines to pick up the terms.

Article Links:

Do not forget to include a link to your website. There is no use in writing an informative article, if the reader can not then click on a link to your site to find out more. Your website will not benefit without one!


Three Proven Ways to Handle Your Writing Anxiety


Writing anxiety and writing block are informal terms that are used to denote pessimistic and anxious feeling about writing. Researches showed that the majority of students exhibit unusually strong apprehension about writing. This debilitating condition forces students to avoid majors, jobs, and courses that require writing.

In fact, having some level of writing anxiety can help you concentrate, really your thoughts together, and devote all of them to writing. However, in excessive quantities it can become a hindrance; here is where the actual problem lies.

Some experienced writers claim that this feeling has the situational character and is not pervasive in person's writing life. Others say that writing block and anxiety show up only during our most stressful deadline-driven periods, and stay until we find the way to show them the door.

Writing anxiety encroaches upon a writer, who doesn't know what to write about, or simply doesn't know where to start writing, and is usually accompanied by (1) continuous procrastination of the writing tasks, (2) becoming nervous because of the impossibility to write anything at all, (3) quickening heartbeat, and sweaty palms.

All in all, every writer, at least once in his life, experiences moments, which create anxiety. Surely, there is a great deal of variations among individuals; however, there are some common experiences that writers can find stressful.

Writing anxiety can be a result of a great variety of social, academic, and personal factors. Some of them are:

•    Writing for readers that have previously been overly critical and demanding to the writer's work.

•    Working in limited or unstructured time.

•    Adjusting to the new forms of writing that causes some troubles to the writer.

•    Being preoccupied with college life and social issues.

•    Professors that may seem intimidating and relentless.

•    Fear to failure.

Such circumstances can increase the stress level of the writer and become an awful distraction. The good news is that there are ways to restore writing equilibrium and get down to writing. Here are some practical steps to help writers unlock their writing talents.

I. Brainstorming and organizing your ideas

Brainstorming and organizing your ideas are as important as the process of actual writing. As a matter of fact, it provides a guaranteed solution to overcome the writer's block. This strategy is very simple.

You begin with a blank sheet of paper or a computer screen. You write your topic at the top, and, then, write everything you can about it. While brainstorming different ideas, you don't care about grammar and editing, you simply brainstorm various approaches to the subject matter under consideration.

When you are completely out of ideas, you look at the list of the jotted ideas, and reconsider your topic, cutting down the ideas that stray away from it.

Then, you organize these ideas and find the central idea that gives a decent place


to start the first draft, and states an essential truth about your topic. Since you have found the leading idea, try to arrange all the other points in the logical order that you'll use in your essay.

II.    Free writing

Free writing is one of the best ways around the writer's block. Free writing is a non-stop writing designed to uncover ideas that has no rules and forms to follow. Focused free writing involves writing on a particular topic as a means to discover what you already know or think about it. It helps you write when you don't feel like writing, loosens you up and gets you moving.

You write down the topic at the top of the page. Then, you set your clock for five or ten minutes, and put your pen to paper. The main idea is to write for a short, specified period of    time, keeping    your    hand moving until your    time    is up. Remember

that you are not allowed to stop,    even    if you have nothing to    say,    write first

that occurs to your    mind in the act of    writing. And one more thing    to remember    is

that you don't form    any judgments    about what you are writing.    When    the time is    up,

you go back over the text, and identify ideas that should carry over your text.

III.    Clustering

Like brainstorming and free associating, clustering allows you to start writing without any clear ideas. To begin to cluster choose the word, which is central to your assignment, write this word at the middle of the paper. All around it place the words that occur to you when you think about this word. In such a way you write down all the words that you associate with this concrete word. You write it quickly, circling each word, grouping them around your central word, and connecting the new words to the previous ones.

Clustering doesn't have to be logically built and well-structured; it allows you to explore new insights without committing them to a particular order.

Hope that these options will help you handle your writing anxiety and forget about this mental deadlock once and for all!


Structure Your Article for Maximum Impact


Writing articles is one of the best ways to promote your service or product since it establishes you as an expert in the field and you can get hundreds, if not thousands of links back to your website. But not all articles are created equal.

In order to get the maximum benefit from your article writing they should have a consistent layout and structure. Follow these tips to give structure to your content and your articles will have a much bigger impact and stand a better chance of getting published.

For people whose literate capabilities extend to that last school essay that they handed in with a sigh of relief, writing an article is a daunting task and the end result often looks like a wasteland of grey text. A good article is written in such a way that it pulls the reader in and guides him through the content. Conforming to a standard format also makes it easier for article directories and sites that publish content to pick up your article and publish it. It also contributes to a professional image of you, the writer.


Here are the components of an article and how you should use each one for maximum benefit.

~ Title ~

The title of your article, like the title of your website, is probably the most important part of your article. And, much like the title of your website, you are writing for both the search engines as well as human beings. For the sake of the search engines, include your main keyword or keyword phrase in the title. For the sake of your reader, you have to create a title that will "pull the reader in". In other words, your title must persuade the reader to read the rest of your article.

But here is a tip from Chris Knight of EzineArticles - do not start your title with:

"7 tips for ..." or

"5 ways to ..."

The first 3 or 4 words are the most important, and by doing this you are wasting important space! Rather use your keyword or keyword phrase at the beginning, followed by the number or ways, or tips that you are going to discuss.

For example: Organize your office: 7 tips for never losing that $1000 check again

Another tip for coming up with a killer title is to use some of the headline making software that helps you come up with compelling headlines for your sales letters, like Headline Creator Pro. While you might not actually use the headlines it suggests, you will quickly have a list of 100 headlines to play around with and modify. Just be careful though of not loading your title with too much hype - you are, after all, writing an article and not a sales letter!

~ Summary or Introduction ~

The summary, or description, of your article is often overlooked. This might be the only piece of text that will be displayed when your article shows up in an article directory. Sometimes you have the option of submitting the summary separately, other times the article directory software simply takes the first paragraph or so of your article. I suggest that you focus on the first paragraph of your article to provide you with your summary and introduction at the same time.

Like the title, it should create curiosity in the mind of your reader to entice them to read further. Please remember that a good article tries to solve some problem for the reader - try and describe what problem THIS article will solve. Describing the problem by means of a story or example help to make it real in your reader's mind. A personal example also helps to establish you, the writer, as a real person and creates a rapport with your reader.

~ Body ~

The body of your article will bring across your main solution to the problem that you have sketched in the mind of your reader in your summary and introduction. Please remember to stick to ONE topic! It is very tempting to branch off into different directions, especially if you are enthusiastic about your area of expertise. If you find that you are wandering off into other areas, even if they are related to your main topic, consider saving that information in a scratch pad and make another article out of the material.

DO use bullet points or subheadings to break up your article. Bullets and headings catch the eye and once more pull the reader into the text. But some article directories do not allow HTML code or other formatting inside your body. My suggestion is that you write for 'text only' as a standard. Simulate bullets and


headings by making use of numbers, capitals, or a special character, like the tilde (~), or star (*).

~ Ending ~

The ending should summarize the reasons why the article solves the problem stated in the title and the introduction. Try and end with an interesting point or final quote, to invite readers to further investigate the topic.

~ Resource box ~

The resource box is the place to write a mini-ad for your site, service or product. You can send people directly to an affiliate link here, or direct them to your site. Try to make the link contain your major keyword or keyword phrase, for maximum 'back-link' benefit - if you can.

If you follow this simple layout structure (obviously combined with great content!) for your articles you will find that

more article directories will accept your articles for submission you present a professional image that instils confidence in your reader your articles will get published on more websites, leading to more

traffic

in short, your articles will get the exposure they deserve!


Five Ways to Wake up the Creative Writer in you

Writing an article doesn't just mean putting down thoughts into words then typing and writing it. You have to capture the interest of your readers and give them a reason to keep reading. You have to get the attention of the reader and have a firm grasp of their interest and pique their curiosity. Here are five ways you can get creative.

The main ingredient in writing an article is creativity. While creativity may come natural to many people, some of us get writers block. It can be a hair pulling ordeal just to get your creative juices flowing.

Putting words into images in the readers mind is an art. A clear and crisp depiction requires a certain flair that only creativity can provide. Similes and metaphors help a lot, but the way an article gets entwined word for word, sentence by sentence then paragraph by paragraph into a whole article develops the essence of the article.

So just what do you have to do when nothing comes to mind? That's a fair question but unfortunately, there's no surefire ways to get those perfect ideas to pop into your head. But, there are easy ways to get your creative juices flowing and put you into a perfect mindset and state of mind. Here are five of them.

1) Keep a diary or a journal in your pocket or with you at all times. You just never know when an idea is triggered by something you may hear, see, or smell.

Your senses are your radar in finding great ideas. Write all of them into a journal and keep it with you for future reference. You may also write down anything that you have read or heard, someone's ideas could be used to develop your own ideas and this is not stealing. Remember that ideas and creativity can come from anywhere; it's the development of the idea that makes it unique.


2) Relax and take time to sort things out. You need a clear head. A jumbled mind cannot create any space for new ideas. If you are bothered by something, give yourself permission to get rid of it for awhile. Put it in the closet for a few minutes. Try closing your eyes and allowing yourself some quiet time. Block out all the sights sounds and smells around you. Turn your focus inward and breathe.

Try to relax every time that you can and think about your experiences and interactions with others. Your experiences are what shape your mindset and your opinions which could be reflected on your writings. Try to discover yourself, find out what triggers your emotions. Discover what inspires you and what ticks you off. You can use these emotions to help you in expressing yourself and your ideas, with this you can grow creatively.


3) Create a working place that can inspire your creativeness.

Creativity comes from being in a good    state of mind    and    a messed up workplace    that

causes distraction won't be conducive    in firing up your    creative flow.

Surround your working place with objects that makes    you    happy and relaxed. You may

put up pictures, or scents, plants or    anything that    can    to inspire you, relax    you

and get your creativeness cranking.


4)    Set the mood. Setting the mood requires you to just go with the moment or to

induce yourself to feeling what makes your mind works best. Finding out what makes you tick could help    you    find    ways to get your creative juices flowing. Set    the

pace and tempo for your    mood    and everything else will follow.

There are many ways to set the mood. Some writers have been known to have a little sip of wine to stir up the imagination. Some use mood music while others let the lighting of the environment create the mood. You decide what sets your mood.

5)    Go on a vacation    and    just    do something crazy and out of the    norm    for you.

Letting yourself go    and    have    fun produces adrenaline which can    make    your

imagination run wild. If your day is usually a busy one, take an quiet adventure or a solemn hike. Whatever it is that is unusual from your daily routine can take the rut out of your schedule.

In no time at all, your imagination will make use of that experience and get your creativeness to start working in overdrive.


Find Your Aim


Why do so many of us prefer just go with the stream? Such people don't believe that a supreme aim automatically pushes all the negative factors out of the perception area and their consciousness. They reject the idea that a new or a restated aim is the greatest present we can give to ourselves. Absolutely for free. Which of the presents would you ask to "wrap up" for yourself first of all?

It is natural that a human being should doubt in the sense of life. A person is a


bio-social structure that is guided through life not by instincts but by social conditions. The only animal to kill and to torture the representatives of the same specie is a human being and there is nothing we can change about it, unless we forget about social consciousness or otherwise "Me" as Freud named it. The majority is subjected to degradation because of the absence of aim in life, a stimulus to develop. They are ignorant to various factors and prefer to go with the flow than to get their own way. Philosophers struggle over a question what humans live for. Having heard a lot of similar questions from my students, I'm convinced now that the aim can be    as individual    as collective.

How to find that goal    to achieve?    It is simple.    Look inside and    think    over some    of

the positive features    that are so    important for    you aren't they    worth    living? When

the life comes to the    point where    the burden of    it is unbearable, it is time to

reconsider the system of values you've established and find something worth fighting for. People that have obtained a goal never quit moving forward and finding new ways to become consolidated. It is quite time to think over the lifestyle and to discover something new and exciting. You have to make a promise to yourself that you are going to reconsider all the aspects you name negative and positive and try to transform most of the negative into positive. Maybe for the first time in your life listen to you heart and figure out the things you always wanted to do. Your inner desires can transform into real aims and develop a strategy to realize them. Your new aim is probably going to require extra expenses and you have to be aware of the fact and accept it with dignity. If it is more convenient for you, make up a list of things you would like to have and go through it alone or with your friends or family members. After that it is probably going to get reduced a bit, but some of the points you'll see will be essential for you. You will not be successful from the first attempt and you have to be ready not to give up if the first attempt is a failure.

To realize your dream you have to be in a full strength to overcome hardships. Sacrifice some of your time to have rest and relax, despite the difficulties you experience at work or in your personal life. Create unforgettable moments in your life by planning your vacation to be miraculously fun and exciting. And what is important, never doubt that you can accomplish this much, that you are capable of doing miracles. The truth is one: you have your life to live and this is only your life and your choice you live, not exist to leave a trace in the history and if you prefer to go with the flow, it is not going to tell more about you as a person in the history. Share your success, be positive and focus only on pleasant and it may happen that life becomes better.


8 Mistakes You Should Avoid Before Sending Article To Ezine Publishers.

Make your article published; avoid some mistakes that many article authors did.

Sending successful article to ezine publishers could exposed your website to thousands of subscribers even millions of readers online.

However, to do this successful, you must compete with others internet marketers. They also send articles to the same ezine publishers like yours.

The question is...How to make your article stand out of the crowd?

Alternatively...

Your article goes to the trash bin.


Here are common mistakes many article authors did.

Mistake #1- Wrong-targeted niche market

Many article authors sent their article to the wrong-targeted niche market. Send your article to the targeted audience. Do not try to blast your article to all ezine publishers. For instance, as an ezine editor I received many articles do not related to internet marketing. Therefore, I'm not published it.

Mistake #2- No Subject

You do not write your article headline on your subject email. Many article authors send their article without subject line. Instead of writing "New Article submission" "article for your publication," consider "New article - 6 Mistakes You Should Avoid Before Sending Article To Ezine Publishers."


Mistake #3- Not unique

Your article content is a blatant idea. Topic you write it like the others publishers and not much different. Make your article fresh and unique. Learn something new in your market. Convert what you learnt into a unique article. You could write article on topic "how to," "Tips" or anything that come to your mind. Even on article, title "how to avoid SPAM," "how to hack hackers back."

Mistake #4- Advertising article

Your article more on promoting your product or affiliate program you join. Writing advertising article only will kill your business online. Give your website info only on your resource box. Give something free like free e-books, free report, or free download. Make your readers visit your website to receive their free bonus.

Mistake #5- Lack of valuable information

Your article does not educate your targeted audience. People subscribe to ezine to receive valuable information. If they receive information on topic they do not want, not educate them at all, they will unsubscribe. Therefore, ezine publishers will not publish your article. Many ezine publishers provide information as best as they can to their subscribers.

Mistake #6- Spelling problem

There are too many spelling errors on your article. Sending article with too many spelling errors only waste your time. Check, your article twice before publishes it. You could use spell-checking software.

Go to the major search engine and type "free spell-checking."Most word processor today built in with spelling check. For instance, MS Office can check the misspell words for you with underline red color.

Mistake #7- Without format

Make sure your article format 65 characters per line. Length of your article must between 500-750 words. Formatting your article will make for ezine publisher easy to copy and paste it. You could send your article through MS Outlook Express.

Go to "tools" menu and click "Options." Click "Send" tab and choose mail-sending format to "plain text." Then click "plain text setting" tab, select 65 characters for automatically wrap text when sending email.

Mistakes #8- No Personalize message

Personalize your email message with a short cover letter. Personalization your emails are very important because many ezine publishers receive hundreds of article submission every day. Also, include your article information in your


personalize message.


Avoiding those mistakes above will make your article successful published by many ezine publishers on the net. Good luck.


6 Red Hot Tips To Get Your Articles Read


There are many people who dread having to write papers or articles. Many just feel like it seems to be too much work and it all just goes to waste when no one reads the. To some people, reading articles seems like work to, especially if the article is boring and very bland. Well, articles are supposed to be read, that's their purpose to impart your message and information. If it is not read then it is a waste of time and effort.

But all the same, articles have to be written to be read. It's just a matter of making them good. Making a good article doesn't have to be strenuous and straining. There are just some points needed to be reminded of, and some guides to follow. Once you get the hang of it, writing articles could be fun, as well as profitable for you and your site.

Of course, writing articles must be about something you know about, that's why if you own a site, you probably is knowledgeable about that certain topic and theme. When you write about it, you won't have a hard time because you already know what it is and what it's about. It's just a matter of making your articles creative and interesting.

To make sure that your articles get read and enjoyed, here are six red hot tips to get your articles read. These tips will make your articles readable and interesting.

1)    Use short paragraphs. When the paragraph are very long, the words get jumbled in the mind of the reader just looking at it It can get quite confusing and too much of a hard work to read. The reader will just quickly disregard the paragraph and move on to much easier reading articles that are good to look at as well as read. Paragraphs can be a single sentence, sometimes even a single word!

2)    Make use of numbers or bullets. As each point is stressed out, numbers and

bullets can quickly make the point easy to    remember and digest. As

each point, tip, guide or method is started with a bullet or point, readers will know that this is where the tips start and getting stressed. Format you bullets and numbers with indentations so that your4 article won't look like a single block of square paragraphs. Add a little bit of flair and pizzazz to your articles shape.

3)    Use Sub-headings to sub-divide your paragraphs in the page. Doing this will break each point into sections but still would be incorporated into one whole article. It would also be easy for the reader to move on from one point to another; the transition would be smooth and easy. You will never lose your readers attention as well as the point and direction to where the article is pointing.

4)    Provide a good attention-grabbing title or header. If your title can entice a person's curiosity you're already halfway in getting a person to read your


article. Use statements and questions that utilize keywords that people are looking for. Provide titles or headers that describe your articles content but should also be short and concise.

Use titles like, "Tips on making her want you more", or "How to make her swoon and blush" .You could also use titles that can command people, for example, "Make her yours in six easy Ways". These types of titles reach out to a persons' emotions and makes them interested.

5)    Keep them interested from the start to the finish. From your opening paragraph, use real life situations that can be adopted by the reader. Use good descriptions and metaphors to drive in your point, just don't over do it. Driving your examples with graphic metaphors and similes would make it easy for them to imagine what you are talking about. Making the experience pleasurable and enjoyable for them.

6)    Utilize figures when necessary and not just ordinary and insipid statements. Using specific facts and figures can heighten your article because it makes it authoritative. But do not make it too formal, it should be light and easy in them and flow. Like a friendly teacher having a little chat with an eager student.


Writing an Article - Basic Rules of Grammar

Some would-be writers think they can dash off an article without bothering to learn the basic rules of grammar. But just as any crafts-person spends time honing his skills to make the perfect piece of craft, so must a writer work hard to present an article that will be a pleasure to read and not shame him for its sloppy grammar and punctuation. True, some errors are typos, but doesn't that reflect a certain laziness on the author's part? An article should be closely examined for typos before it is sent off or uploaded.

Don't trust your spell checker. No automated spell-checker can alert you to every error. Whose and who's, lose and loose, quiet and quite, its and it's are all legitimate words, so there will be no red line under them. Spell-checkers are not clever enough yet to tell which one you meant to use. And if the error is not due to a typo, it means you need to keep a dictionary on hand to check anything you are uncertain of.

Remember that when a word ends in " 's" it means there is a letter missing. "It's" means "it is". If you are unsure which one you should be using, try saying the sentence both ways.

For instance...

" It's a good day today/ It is a good day today". The latter example makes perfect sense, so it is okay to use "it's".

But....

"Here is a rabbit. Its burrow is over there."

Does, "It is burrow is over there", make sense? No.

Of course if you said, "The rabbit's burrow is over there," then the apostrophe denotes possession (and only one rabbit), not a missing letter.


"The rabbits burrow is over there," (with no apostrophe) means there are several rabbits.

And just for the record, "loose" means not tight, while "lose" means you've lost it.

"Who's" is short for "who is", but "whose" is the possessive form of "who" (as in "Whose is that car?")

"Quiet" means "hush", while "quite" is an adverb (which should usually be left out).

"I felt quite silly," sounds better as, "I felt silly".

"I felt like an idiot," may be even better.

Sometimes rules of grammar get in the way of good writing. If this is the case they can and should be broken, otherwise your writing will become pedantic and even mechanical. One such rule is that a sentence should not begin with a conjunction. Both "and" and "but" can certainly be used to begin a sentence, or even a paragraph, but not to end one. Using either of these conjunctions to start a sentence can be a natural transition to carry the reader forward.

A rule of style tells us to never use the same word twice in a sentence, but if you have to search for several other clumsy substitutes to do the job, then please repeat. Repetition of someone's name is a little different. It can easily be replaced with "he" or "she" as the sentence progresses.

A persistent myth masquerading as a rule tells us not to end a sentence with a preposition. Winston Churchill is supposed to have made fun of this by stating, "This is the sort of English up with which I will not put." Of course a sentence may end with a preposition. A good rule is to write the way you speak. But unless you have grown up speaking English, ignore this rule too.

A few more pointers...

■    When writing an article, watch that you don't repeat information unnecessarily. Even if you use different wording, it still gives the reader the impression that you think he was too dumb to get it the first time.

■    Use short sentences more than long ones, but do vary the length.

■    Break up the text by using bullet points, or asking a question. Why? It will add interest and prevent your reader falling asleep - or simply turning the page.

■    Use short paragraphs too. This will make the job of reading it all seem much easier. In this fast-paced world readers are mostly in a hurry. If they come to a huge block of text with no white space, they'll usually skip most of it.

If you keep these tips in mind, your articles will keep both editors and readers happy.


Seven Tips to Successfully Write Web Articles


Online readers love free information. They scour the internet daily looking for specific information to solve their problems, help them be successful, live longer or get healthy. You should join the information revolution too! Publish your free helpful solution-oriented articles to the web.

But wait! There are a few things to keep in mind when writing for the web. Long paragraphs are usually acceptable for print media; they are not for the web. If you want to write articles that web users will love to read and put to use follow these 7 simple tips:

1.    Make your article scan ready. A study by Jacob Nielson publicized as guru of web page usability by the New York Times published that only 16 per cent of his test users actually read the copy they found online; 79 per cent of them simply scanned it. Your impatient web readers will want important information to jump out at them.

Some practical ways to make your text scannable are: headings, sub-headings, bulleted list, numbered lists, easy steps and/or typeface variation. For example, compelling headlines are considered an art. Are you drawn to the author's article as "How to    Write Web Articles"    or "5 Tips to Write Winning Web Articles?"

2.    Keep it    short. Get and keep    the attention of    web readers by delivering short

messages. You put effort into gaining your web reader's attention; now make their click worthwhile with brief compelling copy in bite sizes.

Start with the conclusion. Your readers may not make it to the end of your piece to get it.    Web readers don't want to get bogged    down in long blocks of text.    So

get to the    point early and use    the rest of your    article to support that main

point.

3.    Make Your Title Sizzle. Dull titles will not capture your readers interest. It will make your article fade into the sea of other boring articles listed in article banks these days. You have to create a title that will reach out and grab your reader by the collar. To get your article read, start with a sizzling title. Make it short. Create interest. Include the main benefit or solution in your title.

4.    Talk to Your Targeted Audience. Your information is not for everyone. Avoid generalities. Choose a friend or family member that's interested in your topic. Write your article to them. Writing to a friend will make your copy personable and friendly.

You won't come across as a fussy hen, do this, do this, don't do that. You will connect with your readers as a friend giving advice. Your article will do a better job of building creditability for you. Creditability inspires trust and readers only trust their friends.

5.    Add substance. Resist fluffing your articles. Include practical valuable information in your copy. Everyone loses when you don't take the time to impart substance. It increases the reputation of the web being an unreliable source of knowledge. Additionally, lack of substance will block your road to profitable referrals.

Do the research and/or draw from your knowledge and experience to illustrate. Your stories and real life examples will meet your reader's need for practical information and connect with their emotion. It's a known fact emotions will move people to action. Whether you desire them to act by signing up or making a purchase, add substance and improve your reader responses.

6.    Make it web professional. Create a more web professional look by using short


sentences then format your page to approximately 65 characters per line. Long stringed sentences that stream from side to side of the web page look visually unprofessional. Select a layout for your article from several short article formats that include the how-to, tips list, question-answer, problem-solutions and interview.

Make your introduction and summary short but do add one. Your web readers don't want just a list of boring facts and information. They want to connect with you by reading your personable introduction and practical tips with a definite ending or summary. Remember excited readers become enthusiastic buyers and enthusiastic buyers will refer your product or service to all their friends.

7. Use your keywords. Thread your keywords throughout your short article as naturally as possible. Otherwise your copy will sound stiff and dull. To gain visibility on the search engines, your site must be "indexed" by their robotic software.

In its most basic form, they must be able to compare the code, keywords and other Meta tags with the actual content of the site. From this they reach a conclusion regarding the context of the site. This and other factors will affect how well your copy or website places in the search engines.

You may use these guidelines for all kinds of web copy. The same elements of using keywords, making your article professional, adding substance, keeping it short and making your copy scannable will improve the quality of your articles. Practice the above simple principles and write winning articles to distribute on the web everywhere.


How To Write Quality Articles


Writing articles is probably the best way of promoting your website these days. It gives you the chance to seriously increase the amount of backward links your website has, links which are also on a one way basis and helps you to spread your message and website across the net.

In this article I describe how to write these articles to make the biggest impression and to get the maximum impact.

My name is Stephen Hill and I write articles for my own websites and am also asked to write articles for other people. These are the areas I think are most important when writing articles:

Article length

Your article should not be too long, the reader should be able to read your article in between three and five minutes.

Keep it simple

Not everyone who reads articles on the internet are brain surgeons. Keep it simple by using easy to understand text.

Short paragraphs


Keep each paragraph fairly short, on average about three to five lines.

Make it interesting to read

When writing, try to write from the heart with a passion. Keep the reader interested and make it fun.

Give the reader a reason to read the article

The article should have lots of free advice and information which is likely to be of use to the reader.


Easy Article Writing Tips


Whether you are just starting out with your online business or you are seasoned pro, writing and distributing articles is one of the most effective and low-cost ways to drive lots of targeted traffic to your site. Writing articles and submitting them to the article directories will get you free traffic when people click on the link in your resource box. It is also a great way to improve search engine rankings, since you will have plenty of incoming links to your site. Let's take a look at how you can get started writing articles. Here are a few tips to get you started.

Write a Top Ten List

An easy way to get started with an article is to come up with a Top Ten List. Find a topic related to your business and jot down ten reasons why someone should purchase your product or offer advice on a topic that's related to your website. Examples would be top ten ways to get your baby to sleep through the night, top ten reasons to write articles, or top ten reasons to buy car insurance. Once you have your list of ten items, write a little paragraph about each, explaining the reason in a little more detail.

Next you add an introductory paragraph that pulls the reader into your list. For example an introduction to the baby sleeping through the night article could mention how hard it is to make it through the day and how sleep deprived you are until you get your baby to sleep through the night. Then close your article either by summing up what you just told them in your top ten lists or encouraging them to act on what you just told them about.

Congratulations, you just wrote an article. Of course you can easily shorten this to a top 5 list. Just write a little more about each of your points.

Record Your Article

Some people prefer recording themselves while they are talking about a particular topic and then transcribing and editing it into an article. If you have an easier time talking about a particular topic than writing about it, this may be a great option for you. Most MP3 players now come with a record option, or you can pick up a cheap tape-recorder. Pick a topic and just start talking as if you were explaining it to a friend. Just start babbling and the ideas will start to flow. Now listen to your tape. Write down and arrange the major points you mad in order.


Add an intro and a closing and you have another article.

Hire a Ghost Writer

If you are having a hard time writing articles, or just don't have the time to do it, you can still benefit from article marketing by hiring a ghostwriter. Ghost Writers will write unique articles for you that become your intellectual property. You can post them as your own work to your site, your blog, as well as the article directories. You can find a ghost writer on sites like elance. There are also some freelance writers with their own websites out there. You can usually buy articles anywhere from $5 - $65.

Write an Outline and Have Someone Else Turn it into an Article

Another option if you don't want to do all the writing yourself is for you to write a basic outline of the article and the point you want to bring across. Jot down any ideas you have for the article, then ask a friend or hire someone to flesh it out for you into an article. You may be more comfortable with passing these articles off as your own, since the content of the article was your original idea. Someone else just put it into an article format for you.

There is no reason for you not to get started with article marketing one way or the other. Get a few articles out there and then sit back and watch the traffic come in. You'll be so impressed by the results you can get even from a handful of article, you'll be writing them and submitting them all the time.


Choosing a Topic For Your Article

There are many things to consider when writing an article. One of the main ones is the choice of topic. Choosing a topic you are passionate about is important for several reasons.

■    Your writing will not only flow more easily, but your enthusiasm will show through and affect the reader in a positive way.

■    Editors like enthusiasm in writing.

■    You will know much about your topic, thus saving a lot of time in research.

■    Your writing task will be a joy to do.

You might feel that writing in the area of your interest is too limiting, but it is possible to branch out into areas that are similar. For instance, if your area of expertise is in chemistry, then writing about health should not be too much of a learning curve. It will also give you a wider scope for selling your articles. Many magazines have a health section. Health topics can be widened to include such topics as sporting injuries and how to treat them, or nutrition. Nutrition can focus on various age groups. See how the ripples widen? In no time you'll be able to submit articles to many different magazines or websites and you'll still be writing with passion and enthusiasm.

Choosing your own topic is easier if you decide to write freelance. You can submit to magazines specializing in that topic, but what happens if you are asked to write about a topic you hate, or know little about? If you are a skilled researcher and writer you will bring all your skills to bear on doing the job


correctly. Otherwise, consider refusing. If, for example, you are asked to write about finance and investments and you are not even familiar with the terms used, then unless you are a quick learner and love research, your reputation might suffer.

Publishing articles on the Internet is even riskier to your reputation, since there is not always an editor to scrutinize the details and say yea or nay. You must not only get your facts right, but offer good solid meat in your article. An article that includes the basic information that everyone but the man from Mars knows, will make you a laughing stock in the article world.

For example, everyone knows that Fido needs to be fed, watered and exercised properly to be a happy doggie. But does everyone know that his drooping ears need to be inspected carefully for ticks or disease? Do they know the symptoms of a certain disease that particular breed is prone to and what to do about it? Have they heard about that old remedy that will save them a bomb at the vet? If you can provide information such as this in your article, you will soon have a happy readership.


Writing A Short Article Can Be As Easy As 1-2-3


One of the greatest obstacles many writers face when attempting to start a new project is how to format the article. I know I used to spend a great deal of my preparation and brainstorming time trying to sort out the answer to that very question. Similarly many of the writers that I work with as a writing instructor and consultant were struggling with the same issue. If you are reading this article then probably you have as well.

Writing a short article can be even more challenging because you need to stay focused and organized, however writing a short article really can be very easy if you work with a simple structure. In fact it only involves three steps:

Step One: Write a thesis statement

I know you just had an ugly flashback to freshman composition class and I apologize for springing it on you like that, but really your English teacher did know what he or she was talking about when they insisted you have a thesis sentence for your essays. A thesis is key to all successful essays and articles because it is the heart of your paper. It is simply the main point you are trying to make with your article. As the central or controlling idea, your thesis statement holds the article together. Your thesis statement is a promise to your reader - "I am going to say this". If you do not have a strong thesis you run the risk of confusing your reader or even losing the reader entirely.

In addition, your thesis also helps you as a writer because your thesis introduces your subject and what you have to say about it. Simply brainstorming a thesis can get you rolling and for short essays and articles that momentum can often be enough to carry you through.

However if you take your thesis statement to the next level it can be an even greater asset. A simple thesis is short and to the point, for example: Writing an article using the three-step process is easy. However, an expanded thesis includes not only the position statement but also some supporting reasons (I recommend using at least three) to shore up that position. So an expanded thesis becomes:


Writing an article using the three-step process is easy because it offers a format and organization that is flexible and simple, it can be adapted to a wide variety of situations and topics, and it is a proven formula.

This step is the most important of the three and key to your success. Don't forget a good thesis defines the purpose of the article and outlines/introduces the message the writer wants to send about the subject; makes a clear point that is supported by the body of the article; and uses specific, concrete language.

Step Two: Frame Your Article

When builders "frame" a house they build a structure that will give it support, shape and a framework for outer coverings. This is essentially what you will do during this step. You have begun the process by shaping your thesis statement but now you need to add some notes on how you will expand the three supporting points you outlined in the second part of your thesis. This step does not need to take very long although time spent here may well save you time on step three.

Step Three: Write Your Article

You have now laid the foundation to quickly and easily write a short article following the keyhole strategy:

Your goal is to write a simple five-paragraph article following this structure:

~ 1st paragraph-introduction including thesis ~ 2nd paragraph-Body-Topic/supporting point 1 ~ 3rd paragraph-Body-Topic/supporting point 2 ~ 4th paragraph-Body-Topic/supporting point 3 ~ 5th paragraph-Conclusion

Each of the three body paragraphs should expand on the points you identify in your thesis using the ideas and examples you brainstormed during step two.

This simple strategy won't be likely to win you any writing prizes but it should enable you to quickly write a short focused informational article that you can use for many of your business needs. The optimal length for many internet articles is 450 words and this structure should help you achieve that with ease.


New to Article Writing - Start Here


The internet articles writer can find thousands of tips and endless advice, much of it is good and some is worth its weight in gold. Sometimes writers get too complicated and try to produce articles that reflect all the great advice they have learned in one shining article to beat all articles, sort of the "mother of all articles." Sometimes the best advice is to simplify, or start with a less complicated premise for your articles. If you have found yourself getting bogged down trying to polish here is some advice.

First, go back to basics. The whole idea of article writing is to communicate. You have found good information, news, drama, or opinion on a timely subject and feel you have something to say about it. Perhaps you have no more to say about it than any one else but your way of elucidation may help people to see something a little better or something they may have missed. This is good stuff but then comes the


business of writing it.


I have found myself getting too long winded in some of my articles. When I found out that the best article length in general is between 450 to 650 words I started to modify my writing to fit that criteria. I still get cramped up sometimes wanting to write more but knowing I've said enough. In time I found a way to keep things both simple and readable without sparing important content.

It is so simple I am almost embarrassed to say it. But if a thing works it should be made known. If you were to pick up a pen and write a letter to a friend what form would it take?

Would it have a summary, seven points and a huge wrap up? No it wouldn't. What it would have is three major divisions, an introduction, two or three points and a conclusion. This may not be the best form    for every article you write    but it    is an

excellent place to start if you're new to    article    writing. It is also    a good    place

to fall back to when you have gotten far too complicated and bogged down in form and polish.

I am not suggesting that you cease to get    all the    advice you possibly    can to

improve your writing skills. I have a few    sites I    refer to constantly    to learn new

things. One of my favorites is "Pointeronline." Every once in a while I have to re-simplify to make sense of something I'm trying to say, try it yourself. Remember, introduction, two or three points and a conclusion.


Essay Reveals a Writer in You...

Though essay is not the easiest task, but if you give a conscious approach to it, if you treat it with spirit, then your essay will help you to win the tutor's respect. And what is more important you will believe that you are creative and inventive!

During your study at college, many eyes will evaluate your essay, many heads will be thinking about its content. And your aim is not to disappoint them, not to hand in just another ordinary essay. There are some fundamentals common for all the essays we want to share with you. Though it may appear too obvious to you, but please DO read the essay topic very attentively and thoughtfully. One of the most common mistakes I come across when checking the essays is misinterpretation of the topic. Some students stick off the point, others don't answer the target problem of the essay. Avoid this mistake. Some tutors assign their own topics and very often they might be too abstract. Others offer the choice of the topic to the students, mentioning the necessary type of the essay (e.g. comparison/contrast essay comparison/contrast essay). In either case don't despair! Your tutor wants you to demonstrate your abilities in thinking and your skills in committing them to paper. Impress him, because you can. Though essay excludes plagiarism, you can't do with referring to useful literature. Read a lot, read diverse literature... Then you will put down all the sources into your reference list.

It is a good thing to discuss your topic with someone. An ideal variant is your tutor, because he will give you useful advice and will clarify his own opinion on the subject. If he is not available, discuss your issue with a person you respect. The essay answers the question WHY? (E.g. a persuasive essay answers the question WHY do I have such an opinion on the point?). In other words, essay can be defined as some kind of a letter to your imaginary friend (your perspective reader) who asked you the question "WHY?". So, the first section of your "letter" is -introduction. Here you inform the reader about the essence of the problem and


prepare him for the course of the discussion.

Then you continue your discourse in supporting paragraphs. Your aim is to gain the reader over and to capture his imagination. How can you do it? Examples: A lot of sound, pertinent examples make a convincing and effective essay. Especially rich in the examples must be expository essays which aim at explaining something to the audience. Last sentences of the essay make up a conclusion. It is your final word with the reader. So, use it efficiently and make a strong notable conclusion. Though essay is not the easiest task, but if you give a conscious approach to it, if you treat it with spirit, then your essay will help you to win the tutor's respect. And what is more important you will believe that you are creative and inventive!


Don't Be Afraid of Your Topic...

It is difficult to say what is better: to work on the assigned topic or to hesitate which to choose? It depends. We are sure you will determine which variant suits you best. Our aim is to provide you with information that will facilitate your writing procedure.

You just saw its confusing title and it seems to make no sense to you. Or you can't decide what topic to choose from a countless number of options spinning in your mind. Yes, I will agree with you that sometimes the choice and misunderstanding of the topic are the main hindrances in producing a good writing. But we should overcome this barrier. We will see how to get the meaning of the assigned topic and to choose a winning topic. Your paper suggests a complete exposure of the topic. Sometimes you need just to understand it and that is all.

Try reading the topic several times and find key word in it, that is the nucleus of your topic. Relate the key word to a specific academic discipline. As you see, careful thinking over the topic helps you to understand that it is not that difficult. Before the main stage of the writing process you should memorize the title of your topic. While working on your paper repeat it constantly and that way you will not get off the point. In many cases teachers give you an opportunity to select the topic on your own. It is difficult to say what is better: to work on the assigned topic or to hesitate which to choose? It depends. We are sure you will determine which variant suits you best. Our aim is to provide you with information that will facilitate your writing procedure.

As you are choosing the topic take into consideration the following ideas: 1) You will never produce a good paper if you don't feel enthusiastic about the topic. Your choice should be based on the area of your personal interests, preferences and the subjects that appeal to you. 2) Don't choose the complicated topic. You will waste a lot of precious time in search of necessary information and even more time to make some sense of it. 3) Narrow your topic.

It is impossible to cover a general topic in your paper. Extract more specific and particular issue from a general topic. That way you will have an opportunity to give a deeper and more detailed discussion of the question. 4) Your topic should give opportunities for doing your independent research, in which you will demonstrate your skills and abilities to collect, assemble, generalize and analyze facts and documents. We want to wish you inspiration, concentration and not so much perspiration with your term paper. Remember, when you make a choice it must be the best!


3 Steps To Quickly Writing Ezine Articles


Come on, admit it: Whether you're a professional writer or not we all draw a blank when we want to write an ezine article.

I've found an answer to that dilemma that will get you writing in no time so that you can publish your ezine article and begin to receive that new wave of subscribers you've been hoping for. Here's how to get the lead out if you draw a blank:

1.    Write your action steps first.

Forget about the catchy headline and attractive lead paragraph for now. There's no use in cleverly leading a reader into an article that has no real value to them.

So start where you build your credibility, right in the action steps. Of course you want to identify your subject and then tell them how to make their lives easier. For instance, plumbers are always going to have to fix pipes, it's the nature of their business. If you have an ezine to others in the plumbing industry, write about a new technique in the industry on sealing pipes or preparing them for the winter, etc.

2.    Save the best for last.

There's something called takeaway or take-home that should be in every one of your articles. It's your last chance to tell your audience, "I know my stuff." Try to put that key piece of information in the last paragraph of your article and you'll want it to be something your reader can do as soon as he or she finishes reading your article. If you're writing to accounts payable clerks, you'd tell them ways to get each department to get approvals on all purchase orders before submitting them. A/P clerks would just eat that up. It's their number one gripe. Bottom line: Give your audience something they can do immediately at the very end of your article. They'll remember your name and become devotees for life- hanging from your every word.

3.    Get excited about the benefits.

After you've taken care of the credibility building portion of your article, you have to draw the reader in and whet their appetite for all this great information. By the way, if you write the action steps and take-home first, this part will be easier because you'll be so excited about the information you'll see the benefits of it. And that's what writing lead paragraphs and headlines is all about: benefits to your readers.

Your final take-home advice

No matter what you do, when you're writing to an ezine audience, always include an "About the Author" blurb (some call this a sig file, short for signature file) and a plug for anything new you're into. To do this, determine what you want the reader to do after he or she is finished reading. Do you want the to subscribe to your ezine? Buy your new ebook? Or just visit or site? Whatever the benefit to you is, identify it before you write your "About the Author" section. And you can write this at any time because it's separate from the article and you can use the same "About the Author" blurb for multiple articles. As a matter of fact, you could write one right now. Check out the one I'm using at the bottom of this article.


9 Steps to Unique Articles


Reduce your subject to a single core word and then brainstorm around it. For example, if you're trying to write about "Study Skills", expand your thinking to "School". Now jot down everything that comes to mind when you think about School, and when you run out of ideas start asking yourself open questions around the subject and noting your answers.

Examples:

What did I enjoy about school?

What scared me?

What did I wish I'd known from Day 1?

This will help you get back into the mindset of someone struggling with school issues of all kinds and you'll start to get a feel for their concerns and worries

2    Restore your focus

Once you've started to understand the general feelings of your readers, allow you mind to focus back on your original topic of Study Skills. From your new perspective, what questions would you ask? What would you want to know? Is this really a "Studying" issue or is it more about Time Management or being able to work without distractions or being paralyzed by the fear of not doing well?

3    Be your audience

Write each question on a separate sheet of paper; don't stop until you have at least ten and preferably more. Stay in the mindset of your readers until you feel you've asked every major question that concerns them.

4    Take a step back

Put your pile of question aside for a few hours, overnight if possible. Don't consciously think about them; just go about your day as usual. Give your subconscious time to process them without any further prompting from you. If new questions come to mind jot them down somewhere safe and then forget about them.

5    Get out your pen and write

When you're ready, sit down with your pages of questions and simply start to answer them. Writing your answers by hand can give you access to ideas that might be missed if you type them. Don't edit yourself at this stage. Using Speech to Text software or a digital recorder can also be helpful in bypassing the internal editor.

Imagine someone sitting in front of you asking for advice and just talk to them. Keep your tone natural and conversational and stay with the question-and-answer format.

6    Edit lightly

Trust your first instincts. Proof-read and correct any obvious errors, but don't do any major editing until your piece has had time to "sit" for a while. Again, leaving it overnight will give you a fresh perspective the next time you look at


it, but even if your deadline doesn't allow for that it's important to give yourself a break from it.

When you're pushed for time, writing several articles at one sitting can create enough change of focus to make you "forget" the one you've just written.

7    Polish it up

Short articles are unlikely to need major editing if you've written them as described here. They will flow easily and naturally already and having each Q & A on a separate sheet makes it easier to select only the ones you want. Your job now is to put them in a reasonably logical sequence and make sure they're understandable and that the reader is led smoothly from one question and answer to the next.

8    Top and tail it

Write a brief introductory paragraph as a "teaser" for the main article. Many article directories now put the first paragraph of each piece into RSS feeds which are picked up by other websites, so you'll want to make sure that your two or three major keywords appear at least once in that first paragraph.

Write another short paragraph to summarize the major points of the article and provide some ideas for the reader to explore the subject further. Don't of course forget your own resource box.

9    Submit it!


So this concludes the Article Writing booklet. Enjoy writing! You can do it!
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